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American Can Compan 


BLACK IRON GALVANIZED IRON FIBRE 


T SHOWED the 
breadth of Canco 
manufacture, that 
there is a proper Canco 
container foryourprod- 
uct, whatever it may be. 
May we have the op- 
portunity of applying 
Canco Service—Canco 
knowledge, ability, and 
purpose to serve —to 
your can requirements? 
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CANNED GOODS EXCHANGE 
YEAR 1924-1925 


OFFICERS 
President, W. H. Killian. 
Vice-President, C. Burnet Torsch. 
Treasurer, Leander Langrall. 
Secretary, Wm. F. Assau. 


COMMITTEES 


Executive Committee, 
Arbitration Committee, 


Commerce Committee, 


Legislation Committee, 


Claims Committee, 


Brokers Committee, 


Agriculture Committee, 


Hospitality Committee, 


Counsel Committee,, 
Chemist Committee, 


Benj. Hamburger, J. O. Lang- 
rall, Edward Kerr, C. J. 
Schenkel, W. E. Lamble. 
Wm. F. Assau, F. A. Curry, 
H. Fleming, J. W. Schall 
Chris. Grecht. 

D. H. Stevenson, J. Newman 
Numsen, George Clark, How- 
ard E. Jones, G. Stewart Hen- 
derson. 

C. Burnet Torsch, Preston 
Webster, Albert T. Myer, W. 
E. Robinson, Geo. T. Phillips, 
Thos. L. North. 

Hampton Steele, F. W. 
Wagner, Norval E. Byrd, Le- 
roy Langrall, Jos. M. Zoller. 
Harry Imwold, Elmer Lang- 
rall, Herbert Roberts, M. Ray- 
mond Roberts J. A. Killian, 
Herbert Hampton. 

. A. Torsch, Wm. Silver, 
H. P. Strasbaugh, Jos. N. 
Shriver, S. J. Ady. 

R. A. Sindall, Robt. Rouse, 
Herman Gamse, Jas. F. Cole, 
John May, Herbert Randall, 
H. W. Krebs. 

C. John Beeuwkes. 

Leroy Strasburger. 


Double 
Pineapple Grater 


Made By The 


John R. Mitchell Co. 
‘ Foot of Washington St. 
Baltimore, - Md. 
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AYARS IMPROVED 
UNIVERSAL FILLER 


FILLS 


WHOLE TOMATOES 
CUT STRING BEANS 
BEETS 
CHERRIES 
APPLES 


Tomatoes are measured dry. Will not 
mash the fruit. Inclined measuring pockets 
to drain juice from fruit. Measured 
amount of juice in bottom of can. Worm 
feed, no mashing of cans. Smooth delivery. 


Very easily adjusted, slight turn of hand-wheel governs the amount desired in cans. Hopper has 
soft, pliable rubber hose that moves the fruit into the measure device. Machine furnished with friction 


clutch that starts it off smoothly. For No. 2, 24 and 3 cans. Special machines built for No. 1, also 
— for No. 10 cans. 


Crothersville, Ind. Nov. 6th. 1924 


Gentlemen:— 

The three Universal Tomato Fillers bought from you last year have given 
entire satisfaction. We had no trouble with the machines at all and were able to put up 
an excellent quality of pack with them. Themachines saved us considerable expense 
over hand filling. Will be glad to negotiate with you for a few more of these fillers 
to be delivered on or before our 1925 pack. 

THE RIDER PACKING COMPANY 

H. R. RIDER, Sec’y & Treas. 


Above Company Have Ordered 6 more Machines This Year. 


AYARS MACHINE COMPANY 


— 
— 
4 
4 || 
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FULLY PATENTED 
Manufacturers of the following Hansen Master-Built Machinery 
Pea and Bean Filler Fruit and Vegetable Washer 
Corn Cooker and Filler Gallon Pea Fill-r 
Conveyer Boot Automati:: Kraut Machine 
Sanitary Can Washer No. 10 F. & V. Filler 


Hansen Canning Machinery Corp., 
84.90 Hamilton St, CEDARBURG, WIS. 


The Salvation of 
the Beet Industry— 


The New Four Roll Hansen Beet Topper 
is indispensable to the Beet Packer 


Because 


1. Iteliminatesall hand topping labor, 
thereby reducing the cost of topping to 
a minimum. 


2. It tops all small beets which bring 
the largest profit. 


3 Farmers are more willing to raise 
beets when hand topping has been elimi- 
nated. 


The Beet Packer without Beet 
Toppers will find it as difficult 
to meet competition as the pea 
packer would today without pea 
viners. 


Our output is limited. 


Order today ifyou wish 
delivery this season. 


INSTALL 


“HALLER” 


for 1925 pack of 
CATSUP, CHILI SAUCE VINEGAR etc, and you 


Won’t Need: 


An operator at the machine to keep a steady, solid, 
line of bottles up to the infeed of the machine. The 
“HALLER” has an efficient AUTOMATIC FEED— 


An operator at the discharge end of the filler to “Top 
Off” slack or overfilled bottles— 


An operator at the machine to stop it in case of trouble. 
The “HALLER” is AUTOMATIC and takes care 


of itself— 

A Mechanic to take care of delicate pumps etc. 
The Improved 1925 Model has an enclosed tank; 
Heats the Containers before delivering them to the 


Filler; Fills to a pre-determined height. Capacity 
50 to 150 bottles a minute. 


“ASK THE SATISFIED USERS” 


Haller Division 


McKenna Brass & Mfg. Co. Inc. 


P. O. Box No. 1249, PITTSBURG, PA. 


Improved Automatic, Laborless, 
High Speed 


Filling Machines 


q 
| 
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The Kiefer Automatic Bottle Sterilizer— Catsup K llin g Equipment 
Occupies only about $ th taken by other | . 
——————_«=Stt With Advantages No Packer 
Rinses the bottles twice with hot water— 
Then sterilizes them with steam— Can Aff ord to Overlook 
And delivers them automatically into the filling ma- 


chine— 
With breakage practically eliminated. 
The Kiefer Rotary Vacuum Catsup Filler— 


Fills without slop or waste and will not fill broken 
bottles. 

There is no perceptible loss in temperature when 
filling. 

There is a minimum amount of metal contact. 
Nothing to take apart when cleaning. 

Made with 12, 18 or 24 filling tubes. 

These advantages mean less trouble, greater economy, 
and better satisfaction in your catsup plant. Ma- 
chines furnished separately, if desired. Write for 
further information. 


A combined unit for rinsing, steriling and 
filling bottles, requiring only the feeding 
ot the bottles in the rinser.Speed, up to 140 
bottles a minute. 


THE KARL KIEFER MACHINE COMPANY, CINCINNATI, OHIO 


BERLIN 


CORN AND SHAKER Canning Machinery 


A Complete Line of Canning Ma- 
chinery for any Canning Plant 


Berlin Canning Machine Works 
Berlin, Wis. 


COOLING TANK 


BELT CONVEYOR TRIMMING TABLE FOR 
CORN. TOMATO PEELING. 


CLOSED RETORT 


: 
CIRCLE HOIST AND CKATE 
PEA & BEAN PICKING TABLE | LAC | 
i 
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DECIDING FACTORS 


Why Southern Cans 


| 
| ARE PREFERRED 


Ist BECAUSE—Their high quality reflects the use of Prime Tin Plate only-- 


no Seconds. 


2nd BECAUSE-— On both ends Gold Seal Compound is used-—-providing a com- 
plete film of pure rubber--the development of which is the greatest 
advancement in Can Manufacturing practice for years. 


3rd BECAUSE-— Of the extreme tightness of end seams by the adoption of such Seal- 
ing Compound, eliminating the tendency of Cans with paper 
gasket ends to ‘‘breathe’’ with resultant loss of vacuum. 


4th BECAUSE — Of the availability on a nominal rental basis of the most efficient 
Closing Machines furnished by any Can Manufacturer. 


Sth BECAUSE-— Our Double Seamer Service Department is composed of highly 


trained and accommodating mechanics ready for any emergency. 
6th BECAUSE—Onrr service in times of stress has always been unfailing. 


7th BECAUSE—In addition to our daily production, we carry an enormous stock 
of Cans in warehouses located at a distance from our Plant for 
any contingency. 


- 8th BECAUSE—Our Organization is compact, obliging and trained through years 
of experience in anticipating customers’ needs in the Canning 
Season. 


To those who have not yet experienced the satisfaction of SOUTHERN service, we 
beg the opportunity of demonstrating in practice the points above noted. 


Southern Can Company 


Baltimore, Maryland 
New York Office: 17 Battery Place. 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - - - - Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


_ _.THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 48th year. 

TERMS OF SUBSCRIPTION. 

Payable in advance, on receipt of bill. Sample copy free. 
One Year, - - - - ~ - - - - $3.00 
Canada, - - - = = = $4.00 
Foreign, - - - - - - $5.00 
Extra copies, when on hand, 10 cents each. 

ADVERTISING RaTES—According to space and location. 

Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md. 


Entered at Postoffice Baltimore, Md., as second-class mail 
matter. 


Vol. 48 


No. 29 


EDITORIALS 


HANK You, Gentlemen—Congratulations con- 
tinue to pour in on us for the promptness and 
the completeness of the big Convention issue, 
and this is most gratifying, because it shows us that 
the request made us by a high officer of one of the As- 
sociations, to publish the entire proceedings, was cor- 
rect and that he had diagnosed the public’s wishes to a 
niceity. For instance, Mr. Frank C. Englehart, past 
president of the Canning Machinery & Supplies Asso- 
ciation, writes: 


“T just want to take a minute or two of 
your time to compliment you on the very com- 
plete and attractive issue of The Canning 
Trade, giving a complete report of the Con- 
vention at Cincinnati. 


“IT had just returned from a vacation in 
Florida and Cuba, and within a day or two 
after my arrival, your Convention issue came 
in, and it didn’t seem possible that anyone 
could get out so quickly after the Convention 
such a complete report of the Convention. 

“You certainly are to be complimented 
on your enterprise, and I hope you will con- 
tinue this every year.” 


And it is just along that line that canners, brokers 
and other machinery men, from every section of the 
country, have written—that they appreciate the 
promptness and want it each year. You shall have it, 
gentlemen, and as you wish it. And we thank you for 
the good wishes and the expression of your desires. 


HE Almanac—Not infrequently a father feels a 
little twinge of jealousy that his son seems to be 
getting more popular than the father, the while, 

of course, the father feels proud of his progeny. And 
sO it is with this annual Almanac. If anything the 
industry has been more insistant and clamorous for the 
1925 Almanac than it was for a Convention issue. We 


knew that there was a niche waiting for a volume con- 
taining the complete statistics of the industry, such as 
this Almanac is but its reception has gone way beyond 
our fondest expectations. Everyone wants it now, 
canner, broker, jobber, retailer, food administrator, 
agricultural expert and all else, apparently. It is the 
one “best seller” every year in this industry. And so 
we decided to rush the 1925 Almanac through and have 
it in the hands of the industry before the Convention. 
This could not be done because some of the vital statis- 
tics were not available, and these were not released 
until the very time that we were busy with the big Con- 
vention issue. We had begun upon the Almanac, and 
had three forms run, but it had to be side-tracked to 
allow the big one to go through. 


Now the Almanac has been completed and mailed, 
and we trust you have received your copy safely. It 
should have been in your hands before this issue is 
received. If you have not seen it, first look about, 
because it has possibly been thrown aside with some 
circular matter, and may be lost if you are not careful. 
Try to find it, because extra copies cost $1.00. 


And while on this subject if you wish extra copies 
please act promptly. Year after year the surplus is 
quickly absorbed, and we can only supply you as long as 
it lasts. 


IRECT By Mail Advertising—Whether it be the 
wave of economy that is spreading over the 
country; or because the epidemic of procrastina- 

tion is staying the hand that should be signing on the 
dotted line—with machinery and supplies orders—is of 
small consequence, because the results are the same. 
Many men and houses that were set for the greatest 
drive they ever made, are trimming their sails, and we 
notice that most of them are saying, or at least think- 
ing, that they will resort to direct by mail advertising 
—and save advertising expense! If ever there was a 


false hope, a Will o’ the Wisp, a siren to invite you onto 
the rocks of destruction, so far as saving is concerned— 
it is this direct by mail advertising. It is deceptive 
because its first results are quick, and if good, seem 
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better than they really are. Because the first returns 
are the only ones. Strange how men will think that 
others will do what they would not do themselves. 
Every user of this style of merchandising says to him- 
self: “If he does not order at once, he will put this 
circular away, until he is ready to order, and then I 
will get the business.” What does everyone of us do 
with circulars that come in? If it happens to strike us 
at the very psychological moment when we are think- 
ing of that thing, we order from the circular. Other- 
wise it goes straight to the waste basket. And often, 
days or weeks afterwards, we would like to recall that 
thing, but we can’t remember the name or the par- 
ticulars and there is no place to look for it. It has 
gone for good—except for the sender, and for him it 
is a total loss. Except for that small number who may 
have been “hit at the right moment.” And then as to 
expense. There is nothing as expensive, and we who 
are printers as well as publishers say this. The prep- 
aration of the circulars or printed matter, their hand- 
ling and mailing run to enormous figures—for this one- 
time visit—and it makes no difference how cheap or 
how expensive the circular or printed matter may be or 
how well done. The trouble is the whole public is sur- 
feited with this kind of stuff. The Multigraph ma- 
chine has ruined for all time the direct-by-mail adver- 
tising method. One can hardly get a dictated “and 
read,’ and properly signed letter read now-a-days, so 
fearful is everyone that it is a mimiographed or multi- 
graphed filled-in letter. 

We know whereof we speak because we have had 
to use this style of selling from our earliest beginnings; 
and it used to be good, but it is practically worthless 
now, and for the reasons we state. This is not a lament. 
It is an honest effort to try to save you from losses, 
if you are thinking of doing this sort of advertising. 
You will get far better results from rightly placed, 
well worded advertising at one-tenth the expense, than 
you will ever be able to get from direct-by-mail adver- 
tising. 

Take our own case as an example, and we want to 
explain it here for the benefit of our many friends. Do 
you suppose there is a machinery or a supply man who 
would not rather have had his advertising in the big 
Convention issue of The Canning Trade, which came 
out with the Convention news, and was; therefore, the 
one account of that great occasion that was read by the 
whole industry, than in any others that come out weeks 


March 9, 1925 


and weeks after it? And is there a machinery or sup- 
ply man, a broker or canner who cannot see in this 
Almanac a better advertising vehicle, because it is used 
every day of the year by everyone, than any other one- 
time issue in this industry And yet the amount of 
advertising in each of these highly important, and real- 
ly serviceable volumes is light. Why? Because we 
have no salesmen on the road to sell them to these men; 
have no means of advertising them, except by the 
direct-by-mail method. That form we used in a way 
that has been pronounced high-class; but it did not 
bring the results, as you see. And if you will carefully 
check your own efforts with this direct-by-mail adver- 
tising you will find the same results. Economize or 
curtail if you will, but don’t fall into the folly of direct- 
by-mail advertising, for that is the most expensive and 
the least profitably means you could find. 


HAT Are “Spot” Goods?—We have noted re- 
cently, and “Wrangler”, our Chicago corre- 
spondent, calls direct attention to the evident 

misunderstanding of the market term “spot goods.” 
Why this misunderstanding should crop up now, seems 
strange, because we thought this was understood by 
everyone. “Spot” goods does not necessarily mean 
goods that are on the spot, though it can mean that 
also, but it rather refers to goods that can be spotted, 
that is that are in existence, as contrasted with goods 
yet to be made or produced. “Spot” goods are the 
corn and tomatoes, for instance, from the packs of 1924 
or of previous years, that the canner can hand to the 
buyer today; the pieces or parcels that are actually 
handed over in the act of selling and buying at this 
time. But they need not be on the ground where the 
trading is done. A California canner, in New York 


‘City, may very readily sell “spot” fruits to a New York 


wholesale grocer, to be shipped out of his warehouse on 
the Coast, and which the buyer may not see for six 
weeks or two months. That, however, is a transaction 
in “spots.” As a contrast, if that buyer bought goods 
to be packed in 1925 he would be buying what used 
to be called “futures”, but which now must be termed 
“nacked to order” or “pack of 1925” goods. “Spots” 
are goods which are actually in existence, no matter 
where they may be. “Futures” cease to be “futures” 
and become “spots’ when the active canning season is 
well on. 


WE ARE EXTENSIVE GROWERS 


CANNERS’ SEEDS 


Canning and Pickling Trade 
We carry large stocks both in our warehouses at Detroit, Mich., and at Cam- 
bridge and can give Quick Action on Rush Orders. 


NO BETTER SEEDS AT 
CORRESPONDENCE SOLICITED 


JEROME B. RICE SEED COMPANY, Cambridge. N. Y. 


OF ALL SEEDS USED BY THE 


ANY PRICE 
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LANDRETH GARDEN SEED 


Beans and Com are short. We are fortunate in having 
some Com, Narrow Grain Evergreen, Evergreen, 
Country Gentlemen, and Golden Bantam types. In 
Beans, Stringless Green Pod, Mammoth Stringless, 
Early Refugees and Late Refugees, Henderson Bush 


as. 
Peas Okra Cabbage Cucumber 
Corn Tomato Spinach Snap Beans 
Beet Squash Pumpkin Cauliflower 
Dwarf Lima Beans | 


Or any other varieties you may want. 


FUTURE OR 1925 CROP SEED 
When ready to place your Contract order for 
delivery after.1925 crop is harvested, write us for 
prices. 


If we had not grown good seeds, given fair prices and 
careful attention to business, we would not be the 


oldest Seed House in America, as this is our 140th 


year in the business. 
D. LANDRETH SEED COMPANY 
BRISTOL, PA. 


Business Established 1784 
THE LANDRETH 140 years in the Seed Business 


0} 


This Double Seamer will do the same class 
of work as the more costly machines. 
Especially adapted for double seaming tops 
on filled cans. 

Weight, 150 Ibs. 

Will receive cans up to 74% inches diameter 
by 8 inches high. 

Diameter of tight and loose pulleys, 6x3 
inches. 

Speed, tight and loose pulleys, 600 r. p. m. 


me WRITE FOR PRICES 


MANUFACTURED BY 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
801-11 East Pratt Street, Ri BALTIMORE, MD. 
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The 1925 Convention 
of 


The National Preservers Association 
Cincinnati, Jan. 26-27-28, 1925 


[NOTE—The Association held its meetings during the National Canners Convention, but elected to publish a resume of its work 
rather than the verbatim account, as was done with the canners, hence the delay in the appearance of the report. | 


HE National Preservers Association held its annual meet- 

] ing in Cincinnati from January 26th to January 28th, at 
the same time that the National Canners Association held 
Canners Week in Cincinnati. Unique among the arrangements 
made for the Convention was the chartering of the palatial 
steamer “Cincinnati,” where accommodations and meals were 
furnished to members and guests throughout the period of the 
Convention. The idea of holdig a convention on board the 
steamer was conceived by Mr. Ernest E. Finch, of the Karl 
Kiefer Machine Co., Cincinnati, and took with every member of 
the Association. It offered an opportunity to visit more freely 
and to hold the members together, and insured full attendance 
at the sessions, which otherwise could not have been done. It 
would have been impossible, for example, to have full attend- 


ance if the meetings had been held in one of the up-town hotels,- 


as the opportunities for getting accommodations in one hotel 
for the full membership were not present. 

After a meeting of the Executive Committee, which lasted 
from Sunday afternoon until the wee hours of Monday morn- 
ing, the Convention was called to order at 10.00 o’clock on Jan- 
uary 26th by President Andrews. Registration of members and 
guests was carried on simultaneously with the meeting. 


The first thing on the progfam was the announcement of 
committees by George Williams, Secretary-Treasurer of the 
Association. These committees were as follows: 

Nominating Committee—J. R. VonKesler, Chairman; S. G. 
VanLill, M. B. Kling. 

Traffic Committee—L. Z. Whitbeck, Eastern Territory; M. 
G. Clymer, Western Territory. 

Auditing Committee—M. G. Clymer, H. P. Forte. 
Resolution Committee—W. A. Emery, Fred C. Gohl, A. L. 
Ward. 

Standards Committee—B. C. Gardner, Chairman; J. L. 
Schnier, Powell H. Williams. 

Immediately following the announcement of committees 
was the President’s annual address. In this address President 
Andrews gave a running sketch of the accomplishments of the 
association for the past year, laying particular stress on the 
subjects and problems that had developed in the numerous group 
meetings that have been held throughout the year. Periodic 
meetings have been held in New York, Philadelphia and Boston, 
Rochester, Cleveland, Cincinnati, Pittsburgh, Chicago, Seattle, 
Portland, San Francisco and Los Angeles. Regular monthly 
meetings of groups of preservers have been held in New York 
and Chicago, and at these meetings the problems confronting 
the industry have been discussed, ideas exchanged and consid- 
erable benefit derived by those attending. Many of the abuses 
in the industry have been uncovered, such, for example, as the 
substitution of pectin for fruit, the use of drained berries in 
the manufacture of pure preserves and the substitution of 
cheaper varieties of berries, such as loganberries for raspber- 
ries. The President stated that one manufacturer had been 
using a form of pure extract in which two ounces of the ex- 
tract were equivalent to a gallon of juice. He was surprised 
to learn that this was not a pure extract, but probably a syn- 
thetic product. In most of these cases it has developed that the 
manufacturer himself has been deceived by false statements 
and good salesmanship of firms manufacturing these spurious 
articles. The President laid particular stress in his address 
on the trip that was made to the coast, where he was warmly 
received and had an opportunity of discussing with the western 
preservers and packers the subjects of co-operative advertising, 
the method of packing barreled fruit and financing of deferred 
shipments made by packers to preservers. 

Co-operative Advertising—Regarding the subject of co-op- 
erative advertising, the President stated that the packers in 
Seattle were getting ready to raise funds of $1,000,000 to ad- 
vertise jams and jellies made from fruits raised in the North- 


west, and as soon as the preserving industry gets to the point 
where it has something to advertise there is no doubt that ar- 
rangements will be made to put through a co-operative adver- 
tising campaign. 

The President referred briefly to the efforts made by the 
Association in standardizing packages, and to the work of the 
Vigilance Committee, but as these subjects would be taken up 
more in detail by other speakers, he merely called attention to 
these matters and asked the co-operation of all in ferreting out 
misbranded goods, and in reporting to the Vigilance Committee 
suspicious cases, sending samples for analysis, together with 
labels. This request was not limited to preservers, but was 
made of the allied tradesmen who are usually in very close 
touch with the preservers. 


Secretary’s Report—Next in order was the report of Sec- 
retary-Treasurer George Williams. Mr. Williams reported a 
total membership of 80 members, of which 49 were active and 
26 associate. Five active members are delinquent. Members 
resigning last year were six active and nine associate, making a 
tctal of fifteen. Most of those resigning are members that have 
gone out of business or have consolidated. Fifteen new mem- 
bers were added to the roster in 1924, and at the Convention 
there were admitted about 14 new members, all of them cherry 
packers. A cherry section will be formed in the near future. 
A number of non-members indicated a desire to join the Asso- 
ciation and requested that blanks be sent them. Among them 
are packers of barreled fruit and preservers. Secretary Wil- 
liams reported receipts of $9,858.51; disbursements, $7,021.85; 
cash on hand, $2,836.66. These are the general funds of the 
Association. 

Miss Collins, assistant treasurer and in charge of the spe- 
cial fund of the Association for carrying on the work of the 
Vigilance Committee, reported paid pledges $11,313.00. Pledges 
not paid to date, $1,750; total, $13,063. Disbursements, $10,- 
963.60; balance in bank, $349.40, and due froin pledges $1,750. 

The reading of these reports was followed by a report by 
Mr. Daniel R. Forbes, counsel for the Association. 


This report covered the activities of the Association for the 
past year in slightly more detail than was given by President 
Andrews, but it was mainly a historical sketch, and pointed to 
the necessity of continuing the special work of the Association, 
particularly as it referred to the labeling and manufacturing 
of substandard goods. Mr. Forbes pointed out that the Associa- 
tion had received the full co-operation, not only of the Federal 
authorities, but of state and citv law enforcing officials, and 
without this co-operation it would have been impossible for the 
Association to have made any headway. He told the members 
that it was impossible for the Government to cover the industry 
thoroughly. That this had to be done by the Association, as 
the Bureau of Chemistry had only 43 insnectors. who were re- 
quired to cover the whole United States in all the food indus- 
tries. It was necessary for :the Association to get the evidence 
and practically prepare cases and submit them to the officials 


— they could get immediate action. In conclusion he 
stated: 


“The question you gentlemen will have to decide while you 
are here is whether or not there has been enough improvement 
in all tihs to justify the contribution you have made. It is up 
to you to decide whether it was an investment or a little gift. 
Frankly, there is nobody in the Washington office who wants to 
continue ten minutes more unless there is indication that it has 
been justified, and unless we are given facilities to carry it out 
the way it should be we cannot do the work. * * * We ean 


get a chemist for a very little, and within a week we can get 
goods analyzed and get them seized within another week. For 
1625 we suggest, or offer, as a program for you to adopt or deny 
that we have provision in your budget for a chemist for the en- 
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Bliss No. 225 Gang Slitter 


BY Over 825 in Service. 


Why? Ask Us 


Builders of the Complete Line of 
High Speed Automatic Sanitary Can Machinery 


Bliss for Machinery 


E. W. BLISS CO. BROOKLYN, N. Y., U.S. A. 


SALES { ‘DETROIT CLEVELAND CHICAGO PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat’! Bank Bldg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 
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The Husker that 
HUSKER Feeds Like a Cutter 


Embodies the easiest, most simple, and fastest ear feed that ever has been devised, and per- 
mits greater actnal operating capacity with fewer machines and less operators. 


Substitutes scientific accuracy for the faulty discretion of indifferent labor by automatically 
providing for differences in ear sizes, making substantial waste impossible, and producing the 
same quality of work with all feeders, whether experienced or not. 


Requires no adjustments or timing of parts. 
One of the best built machines ever offered to Canners for any purpose. 


Greatly reduces husking costs over other methods. 


Write for fully illustrated descriptive booklet 


THE UNITED COMPANY 


Sales Office General Office 
Continental Trust Building WESTMINSTER 


BALTIMORE » Maryland 
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tire year. We could probably get one for $1,500 or $1,800. 1 
think we can get a mighty good one for that price. We need 
an inspector, and suggest that we get a trained inspector, and 
we can send him out where we want inspections made and 
gather facts.” 

Mr. Forbes’ report was followed by a short paper read by 
B. R. Jacobs, the business manager. In this paper he considered 
the difficulties that he has encountered in obtaming the c0-op- 
eration of manufacturers when requests are made for informa- 
tion concerning business facts in the industry. He stated that 
the industry can only Know through its association or by co-0p- 
erative effort the amount of stocks on hand. the production, 
costs, price and distribution of its products. Unless such data 
is sent in for compilation and redistribution to the industry the 
manufacturers cannot keep their heads on the vulse of the in- 
dustry. and cannot, therefore, provide for their future needs 
and requirements. The question of a uniform cost accounting 
system was discussed, and it was decided that the industry was 
not yet in a position to adopt a uniform cost accounting svstem, 
as there were other matters of more vital importance at the 
present time to engage the time and attention of the Washing- 
ton office. However, it was suggested that data on costs and 
prices be collected and the information obtained and dissemi- 
nated through the industry. in order to show manufacturers va- 
riations in the cost of manufacturing their products. A plea was 
made by the speaker for the full co-operation of every member 
of the industry when statistical data is requested. 

The meeting adjourned for luncheon, and was called to order 
again at 2 P. M. 


AFTERNOON SESSION 


Mr. Lathrop, technical advisor of the Association, reported 
in deatil the activities of the Vigilance Committee. Mr. Lathrop 
told the members the manner in which the Washington office was 
handling complaints that came in to the Vigilance Committee. 
The following procedure has been carried on by the Vigilance 
Committee in handling complaints: 

“Upon receipt of a complaint usually the most successful 
and satisfactory method to secure the necessary correction of 
the practice is to write direct to the manufacturer concerned, or 
to the distributor if under a private brand label. In such letter 
we set forth in a direct manner the substance of the complaint, 
and what changes are necessary for a correction of the situa- 
tion. We then tell of the work and purposes of our organization, 
how it has improved the entire tone and condition of the industry 
and is helping his business; that his products are out of line in 
this respect; then offer him the opportunity to avail himself of 
the facilities of our office organization to get lined up right in 
the matter, and invite him to become one of us in this movement 
for the greater welfare and benefit of the industry of which he 
is a part. Usually the unfair practice has been done through 
ignorance or carelessness or just waiting for the other fellow 
to jump first. In such cases a few letters back and forth, in 
which I have often designed the label to be employed, or figured 
cut a new formula, so as to have the product conform to re- 
quirements, was all that was necessary. We have received letters 
from such manufacturers thanking us for our having set him 
right before he got into trouble with the food officials. Some- 
times a manufacturer replies that he will change if so and so 
will also. This is a lead which results in a cleaning up of two 
violations instead of the one. 

“Sometimes we are not favored with a reply to our commu- 
nications. I then write a follow-up letter. lf this brings no 
response, I report the violation to the food authorities; state we 
have been unable to secure a voluntary correction, and request 
that legal proceedings be instituted to secure such a correction. 
Sometimes a manufacturer denies the allegation. If the abuse is 
so apparent as to be beyond doubt the matter is reported at once 
to the food officials, but if any doubt exists further correspond- 
ence, chemical analysis, personal factory inspection and inter- 
views are resorted to, to establish the real facts in the case. 
Appropriate action is then taken. Sometimes we have been able 
to persuade a manufacturer of his error, so that he then vol- 
untarily makes the change. * * * ” 


“The most frequent types of violations which came to our 
attention in the early part of the campaign were those involv- 
ing the lowest grades of jellies and jams. These were usually 
artificially colored and flavored and either very low in fruit con- 
tent or devoid of such. Various methods of labeling these prod- 
ucts were employed, ranging all the way from pure jellies or 
pure fruit preserves to a signboard statemeny of every ingre- 
dient present, the least desirable constituents frequently being 
nearly out of sight on the label. Only a very few firms had 
the word “imitation ” on their label. Within six months time 
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we had so completely secured a change in this situation whereby 
such articles are now labeled “Imitation Strawverry Jam,” “Im- 
itation Strawberry Jelly,” as the case may be, that seldom a 
complaint involving such types of articles or their labels now 
come to our office. 

“The bulk of the abuses in the industry have now shifted 
to those products labeled and sold as pure jellies and pure pre- 
serves in direct competition with the pure articles. The contest 
is on as to whether the pure preserve shall continue to be man- 
ufactured and sold on a quality basis of standard composition, 
or whether these substandard substitutes which are manufac- 
tured and sold purely on a pure basis shall dominate and debauch 
the pure preserve and pure jelly industry. The fraudulent ar- 
ticles are invariably deficient in fruit, and may or may not con- 
tain added pectin in material amount. Many complaints of such 
violations keep coming in to our office. 

“In the case of the imitation products usually no chemical 
analysis was required to form a fairly accurate estimate of the 
nature of the article. Now, however, the substandard products 
being sold as pure goods resemble the pure goods so closely as 
to frequently require a careful chemical analysis to detect the 
sophistication.” 

An animated discussion followed Mr. Lathrop’s report on 
the work of the Vigilance Committee, the members asking nu- 
merous questions concerning the actual results obtained in the 
Vigilance Committee work. The obligations of the complainant 
after he has submitted samples, and the manner of submitting 
samples. The discussion brought out a unanimity of opinion 
concerning the benefits that have already accrued to the indus- 
try through the work of the Vigilance Committee. Misbranding 
is not socommon. The tone of the industry has improved, and 
there is no question that the quality of jams, jellies and pre- 
serves has also been materially improved. 

Mr. Forbes, counsel for the Association, stated to the ques- 
tion regarding the obligation of the complainant that it was not 
necessary for them to testify against the preserver about whom 
they made complaint; that the facts regarding adulteration and 
misbranding of the particular sample in question would be as- 
certained by the Government and the laboratory of the Vigilance 
Committee. Trade witnesses, however, would be needed to tes- 
tify concerning what may or may not be regarded as a commer- 
cial practice or as a pure product, a compound product, and an 
imitation product. 

Samples are to be submitted to the Vigilance Committee in 
original containers where this is possible. Where the product 
is packed in large containers, such, for example, as one-half 
gallon jars, or thirty-pound pails, the sample may be admitted 
in a smaller container, but the label on the original container 
must accompany the sample. There should also be a letter show- 


ing where the samples were purchased, the price paid and the _ 


reasons for believing this sample to be either adulterated or mis- 
branded. 

Inspection Service—The next subject on the program was 
the organization of an inspection service to take care of the cold 


pack fruit packed in barrels, particularly in the Northwest, and 4 


sold to the preservers. Mr. A. W. McCoy, of Seattle, Secretary 
of the Washington Berry Growers Packers Corporation, stated 
the position of the packers as follows: 

““When Mr. Andrews and the Doctor were out to the Coast 
they met with us at Seattle and raised the question of inspec- 
tion. The packers all approved of having some sort of inspec- 
tion. The barrel packers are all in favor of it. There are some 


abuses in packing barreled goods, and we all want to get away 4 
from it, as you do at this end. We also are anxtfous to clean up. ~ 
We have some men out there who are a bit shady in packing | 


fruit and some who are trying to do the right thing. It is going 
to be a big job, and no easy matter. 
and it is going to be a delicate question to determine grades and 
standards. I think you will find that the barrel packers in the 


Northwest want simply one to pack the berries alone for the 3 
It is the current opinion among the 7 


Preservers Association. 


barrel packers that a certificate should be given for the goods 
put up that day showing what the quality is. 


etc. 


The thing is new to us, i. 


You cannot one 3 
day inspect for one packer and another day for another packer, © 


If you could give that man an inspection each day for the © 
goods he puts up for that day’s pack, keep track of the numbers | 
and give and inspection for that day, and state whether they 7 
are good berries, soft or what-not, I think that would give them © 


better results, and they could take this same inspection and give | 


to the ice-cream man or anyone else. 
this? 
ers will pay.’ Some barrelers said, ‘We will pay.’ 


We have 
been discussing it since you were out there. 


They all want to 


Now, who should pay for | 
When Mr. Andrews was out there he said, ‘The preserv- © 


meet you half way. They seem to want to be very fair in the | 
matter, and I think it can be worked out on a very equitable | 


© 
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“BLOOD TELLS” 


_ “Bred for Perfection— 
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Slender round green pod 5 to 5% inches 
long, almost perfectly straight, tender, 
meaty, brittle and entirely stringless even 
when ripe. 


In appearance and season, very similar to 
Late Refugee 1000 to 1 having a 15 inch 
dark strong growing vine; hardy and pro- 
ductive. 


Especially desirable for Canners who pack 
both peas and beans, coming on as it does, 
after peas are out of the way. 


Without exception, the most popular 
variety for Canners use. 


By Individual Plant Selection” 


Rogers Bros. Seed Co. 


ORIGINATORS 
Chicago, U. S. A. 


OTHER PRODUCTS: 


AMSCAN SEALING Fluid 

AMSCAN CERTIFIED 
Sealing Fluid 

(Supplied either in Concen- 
trated or Ready - For - Use 


Form and either Fireproof 
or Non-Fireproof ) 


PURE FOOD OILPROOF 
Sealing Fluid (For Edible 
Lard, Peanut Butter 
etc. 


HERMO OILPROOF Seal- 


Write for our free booklet “The Science of Sealing”. 


_Amscan Certified Sealing Fluid 
— The Golden Band — 


Sticks Tightly to the Tin 
Makes a Smooth, Even Film 
Free from Bubbles 

Tough, Plastic and Durable 
Quick Drying 

Insures Air-Tight Seams 


The beautiful golden color is CERTIFIED, non-injurious to 
any food product. 


What more could you ask of a sealing fluid ? 


INSIST ON HAVING YOUR CANS LINED WITH AMS- 
CAN CERTIFIED, SEALING FLUID-- THE iin 
GOLDEN BAND. 


ing Fluid (For Oils, Paint, * 

SS te The Max Ams Machine Company 
AMSCAN Solder Flux (Solid 101 Park Avenue New York, N. Y. 

or Liquid Form) BRANCHES: Chicago and London, England 


ROGERS STRINGLESS REFUGEE 
3 stems) ) 7X3 
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basis. It won’t be very costly, and I think it will be a saving. 
If a man knows his stuff is being inspected he will take a little 
more care with it. As for myself, I will be heartily in favor 
of it. A rate of ten to fifteen cents a barrel won’t be a hardship 
on you. You can bank on them out there being willing to meet 
half way, anyway.” 

7 Mr. R. %. Bodle, R. D. Bodle Company, Seattle, Washing- 
ton, followed with this statement: ; é 

“We have had considerable discussion on this inspection. 
I feel that those of us who have tried to sell you a product that 
was good have been hampered considerably by those who haven’t. 
I know of several instances in the past where you haven’t been 
treated right. In our case we have tried to maintain a standard 
and have felt that our goods were better than some other goods, 
and we have tried to make a little difference in our goods. We 
are representatives of the growers and we sell a field run berry. 
We are quoted that so-and-so is selling at such-and-such a price. 
The other man doesn’t want inspection in the East. I don’t care 
whether I am inspected in the East or West. When they get 
here the market drops and we have to meet their price. If I 
ship any goods I will ship to the East and bill them at the East- 
ern price at the time. If the market is eleven cents when we 
ship goods East for inspection, we want eleven cents. We want 
to build up the West by giving you good products. We can grow 
them, and we want to grow them. We have got good berries and 
berries not so good. Whatever you decide upon we will gladly 
agree to. We will bear our expense in the inspection—either 
half or all of it—for if it will build up the industry for you folks 
it will do the same for us.” 

The subject met with such universal approval that it was 
not discussed very much, as it had been up at group meetings 
and the members were conversant with the subject. The Presi- 
dent then appointed a committee, to be known as the Inspec- 
tion Committee, who would formulate the plans and the policy 
that the Association must follow to carry out this work. The 
actual inspection of fruit, however, will not necessarily be in 
their hands. The committee is as follows: Mr. H. P. Forte, 
chairman; Mr. Wayne C. Meschter, Mr. G. A. Lenhard and 
Mr. Fred Smyth. 

Traffic Committee’s Report—The President next called for a 
report of the Traffic Committee, and as Mr. L. E. Whitbeck, 
chairman of the Traffic Committee, was not present, the follow- 
ing report sent by him was read by the Business Manager: 

“This outline is the annual report of Traffic Committee, 
Eastern Section, of the National Preservers and Fruit Prod- 
ucts Association. 

Subject No. 1—On May 26, 1924, I docketed with the Rail- 
road Classification Committee the question of reduced ratings on 
fresh fruits (berries, peaches, cherries, etc.), either sweetened 
or unsweetened, which have been frozen and moved from storage 
plants to other destinations. The rating on this commodity, 
which now applies only on berries and peaches, is first class, less 
than carloads, and third class carloads, in official and Southern 
classification territory, and fourth class carloads in Western 
classification territory. 

Hearing was held in Atlantic City on July 9th, at which time 
Mr. Meschter, of the American Preserve Company, and myself 
represented your Association. The subject was carried forward 
to the hearing in New York on January 14th, at which hearing 
your Association was represented by Mr. Andrews, your Pres- 
ident, Mr. Meschter and myself. 

I feel that the outcome of these hearings will be a reduction 
in ratings in official clasification territory to second class less 
than carloads, and fourth class carloads, and »m western classi- 
fication to second class less than carloads (now fourth class 
carloads). We indicated to the Classification Committee that 
these ratings, if reduced, should apply on fresh fruit as fcllows: 

“Frozen fresh fruit, sweetened or unsweetened, in bulk in 
barrels, transported under refrigeration.” 


Subject 2.—There has been pending before the Interstate 
Commerce Commission since 1922 a formal complaint in which 
was involved reduction of ratings in official classification terri- 
tory on olives, mince meat, pickles, table sauce, canned filsh, 
canned fruit, fruit butter, jams, jellies, canned meats and canned 
syrup jelly when packed in glass. This Association, I believe, 
was a party to this complaint. 

On November 3d, 1924, the Commission issued its decision 
in this case, in which it stated that ratings on the above com- 
modities in glass should not be more than one class higher than 
the rating on the same commodities in metal cans. The Clas- 
sification Committee has issued Supplement No. 33 to Consoli- 
dated Classification No. 3, effective January 30th, 1925. in which 


they provide for reduction of one class in rating on these com- 


modities when in glass, and also for an advance of one class 
on the same commodities when packed in metal cans. 
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The result of this is that, while ratings on these commodities 
in glass will be reduced approximately 25 per cent, the ratings 
on the same goods in metal cans will be advanced 25 per cent., 
and as from 85 per cent to 90 per cent of the volume of these 
commodities are packed in tin, as compared to 15 per cent to 10 
per cent in glass, it will be readily seen that this means a net 
increase in revenue for the carriers. 

Some of the same parties interested in the previous case 
have formed a committee to fight the action which the Classi- 
lication Committee (the carriers) have taken. ‘his special com- 
mittee is filing application with the Interstate Commerce Com- 
mission requesting them to stop these rates becoming effective 
January 30, with the request that shippers be given an opportu- 
nity to appear before the Commission to protect the advanced 
ratings. 

ic is the purpose of this special committee to appear before 
the Commission with such evidence as will prove to them that 
the present ratings on these commodities in metal cans are 
proper, and if we can prove this it will mean that the ratings 
on the same commodities packed in glass will have to be reduced 
another class. It would seem to me that this is a matter in 
which everybody interested in the movement of canned fruits and 
fish is interested, and inasmuch as the expense for handling 
this case will be quite considerable, it is my recommendation 
either the Association or members who are interested should 
make contribution toward the expense to the Treasurer of the 
Special Committee, who is Mr. R. A. Cobb, Traffic Manager of 
Curtice Bros., Rochester, N. Y., advising the undersigned vf 
contribution as made. 

Subject No. 3—Another matter which I would like to call 
to the attention of the Association is the proposed class rate re- 
vision in practically all of the territory east of the Mississippi 
River and north of a line from Cairo, Ill., through Cincinnati, 
Ohio, to Norfolk, Va. 

While this is supposed to be a revision of class rates for the 
purpose of equalizing rates in certain territories and doing away 
with long and short haul conflictions, it is felt that the rates as 
proposed by the carriers mean a large increase in revenue for 
the carriers. This matter has been outlined to you in circulars 
issued by Mr. Jacobs under dates of November 20th and De- 
cember 5th. 

The committee representing chambers of commerce, as well 
as certain large industries, have been preparing a lot of data 
and statistics to present before the Commission in an effort to 
prevent the proposed changes being made effective. 

I could go into this matter in great detail, but I think mem- 
bers of this Association are more or less familiar with it, as 
committees have been formed in various parts of the territory 
affected, and it would be my suggestion that our members inter- 
est themselves as much as possible in the case through the com- 
mittees.” 

Mr. Forbes introduced into the minutes the resolution that 
had been introduced into the Senate by Senator Copeland re- 
ferring to the subject of freight rates. The resolution is as 
follows: 

“Resolved, That the Interstate Commerce Commission be, 
and is hereby, directed to furnish the Senate the following in- 
formation respecting certain proposed increased classification 
of canned fish, fruits, meats, mincemeat and jams, jellies and 
preserves in metal cans, in barrels, boxes or crates, as proposed 
by railroads in official classification territory, said proposed in- 
creases being published in Supplement No. 33 to Consolidated 
Freight Classification No. 3 


1. A statement showing the existing classification and the 
proposed increased classifications. 

2. A statement showing the percentage increases which 
the advanced classification will mean in the freight rates appli- 
cable on these canned food products. 

3. A statement as to the necessity, if any, for increases in 
the freight rates on these staple articles of canned foods at 
this time.” 

Standardization of Packages—The next subject up for dis- 
cussion was the standardization of packages, and the following 
statement was made by Mr. J. S. Algeo, of Hazel Atlas Glass 
Company: 

“The question of standardization, it seems to me, is up to 
the preserve manufacturer. If the only thing the preservers 
want in standardized packages is a lower price, I am afraid 
they will be disappointed if they expect a big reduction to be- 
gin with. As I told the Chicago preservers about two months 
ago, the question of reduction in price would be accumulative. 
It would grow as time went on. For example, if a standardized 
package was adopted and was used in large quantities, the glass 
manufacturer would, from time to time, be able to introduce 
new economies in his plant which would reduce the cost of the 
jar. Those economies would not be effected all at one time. 
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“Tf it’s used in a Cannery 
--- We sell it.” 


PLAN 
COMPLETE INSTALLATIONS 


PEA, TOMATO, FRUIT MACHINERY 


Extend Field Service gratis 
during the canning season. 


Sell complete equipments guaranteed 
to deliver satisfactory results 
—or money back. 


Sprague-Sells Corporation 
General Sales Office 
500 N. Dearborn St. Chicago, IIl. 


Western Sales Dept. 


Buffalo 14 Stockton Ave., San Jose, Calif. 


ASSOCIATED FACTORIES 
Peerless Husker Co., Inc. Buffalo, N.Y. 


Sprague-Sells and Peerless Canning Machinery 


is built in the modern plants illustrated above. 


MANUFACTURE FULL LINES OF CORN, 


FIFTY HAND PICKERS 


have trouble in getting all the split peas and skins working in the old way. But if 
you have a MONITOR Recleaner after the Blancher, with a short table following, a 
fifth of the hand picking will complete the work. 


Where can you save more money in your operations? 
It’s your profits that are suffering. 


SPECIAL AGENTS 


A. K. ROBINS & CO. 


HUNTLEY MFG. CO. 


ANDERSON-BARNGROVER MFG. CO. 


Tillsonburg, Ont. P. O. Drawer 25 SILVER CREEK, N. Y. San Francisco, Calif. 


BROWN BOGGS Ltd. 


Hamikon. Ont. 
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They would grow. We would be able to discover a cheaper 


method of selecting glass. Take our own case, for example. We | 


make quite a large quantity of domestic fruit jars. We have a 
factory that is equipped to make nothing else but fruit jars. 
We have automatic conveyors that convey the jars from one de- 
partment to another, finally into the warehouse, and from the 
warehouse into the car. I state that as an example as to what 
can be accomplished as time goes on. We produce fruit jars 
cheaper than the jars that the preservers use. If you go into 
it with the expectation that you will have an immediate decrease 
in cost you will be mistaken. You will be fooled because you 
would not get any immediate result. It wouldn’t be of any con- 
sequence. The way to get reduced price would be to adopt a 
jar and stick to it through thick and thin until the results had 
been accomplished. There would be great advantage in a stand- 
ardized jar to us as well as to the preservers. By that I mean 
that you should adopt a plain, round jar which would be ad- 
vantageous to us the same as the preservers. A plain round jar 
is easier to manufacture than anything special, as a bulge, etc. 
The glass distributes more evenly and we would have less break- 
age. A plain round jar would affect economy in the case, be- 
cause you would not have so much wasted space. Someone has 
to pay for the cases. In all places where you would benefit by 
the standardized containér we would benefit also. I don’t know 
how many molds our company has, but it is frightful. A year 
ago we had a request for a jar from one of the preservers. He had 
a 11%4-ounce jar, but he wanted an 11%-ounce jar, and in spite 
of all we could do we couldn’t give him the 11 %-ounce jar.” 

This was followed by an animated discussion concerning the 
relative merits of plain round jars as compared with others, 
such, for example, as the cylindrical and panelled jars. 

Later Mr. Blakemore, chairman of the Committee on Stand- 
ard Packages, made the following report: 

“Gentlemen, Mr. Andrews wished on to me the chairman- 
ship of the Committee on Standard Packages. I met with Mr. 
Williams and Mr. Emery and I had a little visit this afternoon 
with the gentleman from the Hazel Atlas Glass Company. We 
are assured by them that if a package of some standard shape 
and design could be adopted and used in sufficient quantities con- 
siderable savings in costs could be effected, which they would be 
willing to pass along to the users. The saving would depend 
largely on the volume of business, but Mr. Algeo said one glass 
machine would turn out approximately 50,000 gross of standard 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 
2639 Boston Street 


Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - - MARYLAND 
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shape bottles ina year. He said if they or any other glass man- 
ufacturer could put one machine to work steadily, continuously, 
and they were assured of the output, that a very material saving 
could be effected. If a much larger quantity could be used, 
which could take the output of more machines, or a still larger 
quantity would justify the erection of a plant designed to handle 
that thing and nothing else, the saving would be greater. It 
seems to meet with the opinion of the committee that if you 
could agree upon some one style on which the glass manufactu- 
rers could get the greatest production, and which you in your 
manufacturing operations can get the greatest production, and 
on which the savings can be effected all along the line, and if you 
could adopt some certain package as that and start to use it, for 
example, something like the standard American jam jar, that 
the difference in cost, the savings which could be effected, would 
enable you to sell it at more popular prices, and that again would 
probably push off the market these special designs and expen- 
sive shapes which you are now using, it is something for you 
to think about. We are assured by the glass manufacturers that 
a very material saving can be effected in the cost.” 

Cash Discounts—Before adjournment a discussion on cash 
discounts was started by Mr. George P. Williams, who read the 
following letter from the Missouri-Kansas Wholesale Grocers As- 
sociation, Kansas City, Mo. ae 

“The Missouri-Kansas Wholesale Grocers Association, of 
which I have the honor of being Secretary and Treasurer, re- 
spectfully request that, at the annual meeting of your Associa- 


DEL MONTE the best known 
and most-called-for brand of canned 
fruits and vegetables in America 
‘and thus one of the 
most profitable 
for you to 

handle. 


CALIFORNIA PACKING 
CORPORATION 


San Francisco 
CALIFORNIA 


BALTIMORE, MD. 
Brokers - Distributors 
CANNED FOODS 
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| 
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Sanitary Conveyor 


This is one of the 
greatest labor saving 
dev ever used in 
a canning factory. 
It is perfect in opera- 
tion and results and 
suitable in any place 
where a conveyor 
for peas, lima beans, 
etc., is required. 


No. 116 Pea Cleaner 
Capacity equal to two viners, or 20,000 
cans per day. Highly satisfactory in 
viner shed, or for re-grading and re- 
cleaning after large grader. 

Price, with 3-step Fan Pulleys $145.00 


Net F. O. B. Saginaw 
With Variable Air Regulator, $195.00 


The Buckets are hooked together 
and therefore continuous. They 
are rounded in bottom and dis- 
charge perfectly. Built in two 
sizes; five inch buckets will carry 
the veas from two viners. 


mK 


Teninch buckets carry the peas i 
from four viners or 40,000 cans 
per day. 
| Price of Conveyor, 15 feet long 5 
over all, with Hopper and Clutch * 
| Canners’ Picking Table Pulley as shown in cut: 
13 feet long, with white endless belt 26 With 5 inch buckets.......... $125.00 : os 
inches Wide, equipped with single drive : : ket 154.00 ' 
Net F. O. B .Saginaw F. O. B. Saginaw % 
| Prices on special lengths upon application Complete Canning Machinery Catalog on Request 
A. T. FERRELL & COMPANY ! 
| SAGINAW, W. S., MICHIGAN 


18 THE CANNING TRADE 


tion, the matter of cash discount be taken up and see if it is 
not possible to place your products on the two (2) per cent ten 
(10) day basis, on which basis all canned fruits and vegetables 
and sugars are distributed, along with many other heavy gro- 
cery commodities. 

“The two (2) per cent list is being added to quite rapidly, 
as manufacturers now realize that on a two (2) per cent cash 
discount basis their distributors are all discounters, and those 
taking thirty days are the exception. 

“Trusting that the cash discount matter be given the con- 
sideration which it both merits and deserves, I am, yours very 
respectfully, MARTIN W. CAVANAH, 

Secretary.” 

The discussion of this subject was postponed until the fol- 
lowing day and the meeting was adjourned until 9:30 Tuesday 
morning. 

(Tuesday’s Sessions, and probably Wednesday’s, in next 
week’s The Canning Trade.) ) 


MAY REDUCE VARIETY OF CAN SIZES. 


Canners’ and Grocers’ Organizations and Others Take 
Steps for Co-operative Movement. 


EDUCTION of the variety of tin containers used 
for the packing of fruits and vegetables is being 
given serious consideration by canners, grocers, 

label manufacturers and others, according to informa- 
tion received by the Division of Simplified Practice, De- 
partment of Commerce. 

The National Canners Association has a committee 
on the simplification of containers, whose chairman is 
Leland S. Argall, of Marshalltown, Iowa. The National 
Wholesale Grocers Association and the American Gro- 
cers Association have taken steps to assure the co-op- 
eration of the members of those organizations. 

The can manufacturers, of which there are ten 
large companies, will be asked to submit figures as to 
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the present extent of variety, and as to the proportion- 
ate demand. When these figures have been compiled 
and analyzed, it is expected that a program will be 
drawn up which will be submitted to groups such as the 
carton manufacturers, box manufacturers, packers and 
distributors, who would be affected by any action to- 
ward, simplification. 

It is declared in several quarters that simplification 
of these products would be of great value to all groups, 
advocates of the movement pointing to the benefits ac- 
cruing to other merchandising groups through simpli- 
fication in other lines. 


SPRINGTIME. 


F. H. BILDERBACK, Bristol, Pa. 
I keep springing in the springtime 
In and out of piles of clothes, 
Makes a fellow quite athletic 
To be always on his toes. 


When a balmy spring day hits me 
With the sun a shining bright, 

Then I quickly spring to fabrics 
That are soft and cool and light. 


Suddenly the wind starts howling, 
Back I hie to winter suit; 

Just when I get nicely settled, 
Summer pipes her zephyr lute. 


Spring I find is very fickle, 

Wind may spring from south or north; 
But it keeps me in fine fettle, 

All this springing back and forth. 


Elimenating Trouble 


reds of other canners are doing by the use of 


Why wait for sanitation trouble in the cannery when you can meet and eliminate it entirely as hund- 


process becomes a matter of routine. 


user. 


The J. B. Ford Company 


Wwyandolle 


Sanitary 
Cleaner and Cleanse’ 


The distinctive, sweet, safe sanitary cleanliness which this economical cleaner creates is so depend- 
able and uniform and so quickly and easily obtained that strict sanitation both to your equipment and 


Moreover, so thorough yet withal so gentle is the natural cleaning action of Wyandotte Sanitary Clean- 
er & Cleanser that its harmlessness is a great protection both to the equipment and also the hands of the 


Every factor of the use of this cleaning agent spells protection to canning operations 
and profit on your investment in cleaning processes. 


Order from your supply house 


Sole Mnfrs. 


It cleans clean. 


Wyandotte Michigan. 
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“INVINCIBLE” GREEN PEA SEPARATOR 


Its principal is that of an inclined moving belt; 

as it travels the round peas roll off the lower 

edge, whereas anything flat stays on belt until 
carried over the end. 


The machine practically eliminates hand-pick- 
ing. 


States Patents: 


August 13, 1912 
September 14, 1915 
April 1, 1919 
May 27, 1919 


May 18, 1920 
October 26, 1920 
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“The Boys Haven't 
Quit Talking 
About It Yet” 


One Pea Packer said to Another: 
“After we had returned from the Con- 


vention, our men kept at me_ everlastingly 
until | agreedtobuyan “Invincible” 
Separator. They promisedto show me that 
not only would it reduce our payroll 
enough to pay for the machine, but that 
our goods would be free from loose hulls, 
leaves, bits of pods and vines, split and 
crushed peas, etc.” 


S. HOWES CO., Inc. 


INVINCIBLE GRAIN CLEANER CO. 
SILVER CREEK, N. Y. 


SLUM 


5 


HAMACHEK IDEAL VINERS 


The features of Hamachek Ideal Viners that lead to economy 
for the packers and growers are covered by the following United 


December 7, 1920 
September 13, 1921 
February 7, 1922 
July 4, 1922 
October 3, 1922 
Other Patents Pending 


Frank Hamachek Machine Co. Inc., Kewaunee, Wis. 


Manufacturer of Viners, Viner Feeders and Chain Adjusters. Machinery Manufacturer Since 1880 
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The Dried Bean Market 


Beans from the Canner’s Point of View—Conditions in all Great Bean Producing 
Sections—The Outlook. 


By E. A. Little, Lansing, Mich. 
Special Correspondent of The Canning Trade ~ 


[NOTE—Once @ month we will give our readers and the Canners of baked beans and other dried beans, an authorative resume 
of conditions in the Raw Stock Market, as seen by an expert in this business, for such is E. A. Little.] 


HE price of dried beans does not always reflect conditions in 

T the bean industry as they are. If it did, dried beans today 

would be selling at considerably higher prices than current 
quotations. : 

During January Michigan pea beans rose to the highest 
prices in many months, being quoted out by jobbers at $6.50, and 
even $6.60. With paying price to the farmer about 50 cents less 
than this, farmers rushed their stocks to market, elevators in 
some cases being “swamped” with beans. One elevator, which 
expected to be able to buy about five cars, and accordingly agreed 
to sell five cars, received from growers more than 12 full cars 
of beans when the price touched the high point. 

Probably in sympathy with wheat fluctuations, beans the 
last week or two have slumped in price, with about $6 per hun- 
dred now the usual figure. Tae 

Regarding stocks on hand, Michigan has less than half of 
her production of last year yet on hand, with approximately 
seven months to go before the 1925 crop comes in. Railroad re- 
ports show over 5,000 cars of a total productson of 8,000 cars 
have already been shipped out of the state. 

New York State reports less than 25 per cent of her pro- 
duction as yet unsold, and this takes no account of her 1925 seed 
requirements. Colorado’s pintos were a short crop, and they’re 
nearly all gone. California is in much the same position, with 
prices high and mounting every little while. The Idaho and 
Montana section, growing Great Northerns, is in good shape, has 
a fair amount of beans yet on hand, but seems to be able to find 
a market for its entire crop, the Great Northern bean steadily 
rising in favor. It is somewhat larger and flatter than the 
common pea bean. ; 

General opinion among bean shippers is that prices will 
again go higher, and before fall should reach higher levels than 
has been the case since the war years. 

Acreage this year in every bean-producing state will un- 
doubtedly be greater than ever. Farmers have made money from 
their bean crops; in fact, government investigators report the 
bean growers to be in the best position financially of any group 
of farmers, and they have been during the slump in agricultural 
prices. If a large acreage is planted, and a normal percentage 
harvested, a record production is forecast. with probably result- 
ing lower prices. This is of course a gamble, dependent entirely 
upon the weather, disease, seed, etc. But, inasmuch as the 
American per capita consumption of beans is far less than what 
it should be, considering the food value, palatability and cheap- 
ness of this product, any larger production should be absorbed, 
if canners and others interested in beans use proper sales meth- 
ods, adequate advertising, and pack a quality product. 


Canners will be interested in the progress being made by 
the “cartoning” movement among bean dealers. The packaged 
product, if introduced and accepted on any large scale, might 
have an effect on the sale of canned beans, though it has been 
s.id by at Jecst one prominent canner that the effect would be 
good. It would give the farmers competition, would kindle them 
to better methods and better salesmanship, and prove a benefit 
to the canning industry as it relates to beans. 


The cartoning movement is growing. In the East great 
strides have been made, especially in the chain stores, who sell 
cartoned beans in large quantities, on a price basis. Very few 
really “big” firms have undertaken to package beans and sell 
them to wholesale grocers as yet. but many have the idea in 
mind. and at a favorable moment may “jump”? in. 

Michigan bean jobbers are unanimously opposed to the pro- 
posed federal grading and insnection of beans. They have the 
well-recognized Michigan grades, established for many years, 
their own inspectors, arbitration system and trading customs. 
and resent federal interference of any sort. Jobbers in several 
other producing states are said to be of the same general opin- 
ion. Nevertheless, W. A. Wheeler, of the Bureau of Agricul- 


tural Economics, Washington, is going ahead with plans for fed- 
eral inspection and grading, and it is the belief of many that the 
movement will be gradually accepted and eventually in operation. 
Mr. Wheeler has outlined in general the proposed grades, and 
in an address at the Cincinnati Convention gave in detail the 
plans under which the bureau is working. 

It is proposed to establish in white beans a top grade, a 
second, third and fourth, the top grade being especially for the 
canners, who demand beans as nearly perfect as can be pro- 
duced. Hearings will be held this spring in every producing 
district, at which all sides concerned with federal grading and 
inspection may be heard, suggestions and changes made, and 
canners everywhere are invited to be present at these hearings 
and give their views on the mattr. 

Importers of foreign beans have made little money during 
the last few years, especially since the present tariff rate went 
into effect. With the two cent handicap foreign beans cannot 
compete with the domestic variety when the price here is low; 
but when they get into the $7 and $8 class there is some incen- 
tive for the importers to get busy. 

Bean growers of Michigan were scheduled to hold an im- 
portant meeting at Saginaw late in February. Among topics 
en the program were a talk by H. E. Chatterton, the state’s 
largest dealer, on “Co-onerating to Promote and Protect Michi- 
gan Bean Interests;” “Progress on the Joint Bean Advertising 
Enterprise,” by F. W. Merrick, custodian of the fund; “Pure 
Seed and Its Relation to Grade and Quality,” by Howard E. 
Rather, of the Michigan Crop Improvement Association, and a 
general discussion of the proposed government grades and prob- 
able effect of their adoption on the Michigan bean industry. 

Canners are interested in the fight being made on the Mex- 
ican bean beetle, whose ravages extend further and further 
north, at the rate of about 150 miles per year. Despite the 
‘various remedies proposed and tried out, the march northward 
continues, and the beetle is expected this year to invade the 
bean-producing sections of New York State. 


ETHICS IN BUSINESS. 


By Frank M, Shook, before Pennsylvania Canners As- 
sociation, March 2, 1925. 


“AVR. FELIX ADLER once said, “The absence of 
standard regulating the morality of groups is to- 
day the great, the crying defect.” 

Too much of the time and substance of industry go 
into that rather loose term, “overhead,” whose limita- 
tions are seemingly unbounded. 


Economists emphasize the importance to an indus- 
try in its entirety and to the individuals comprising it, 
of accurate and easily understood cost accounting. 
However, when applying these principles, one can easily 
work out the definite items, such as containers, labels, 
direct labor, etc., but the maze of possible costs em- 
braced in the term “overhead” seems unbounded. 

_ The laws of nature effecting yields and rapidity of 
ripening have a direct bearing on “overhead” costs. 
These, being beyond human control, have no place in 
today’s discussion, except as to proper emphasis that 
these varying factors should be taken into account, and 
due allowance made for them. For the few hours of to- 
day’s meeting I am sure we will better profit by giving 


= 
= 
| 
: 


March 9, 1925 THE CANNING TRADE 


A Few 


Practical 
Suggestions 


Every one a 
Money Saver 


Ayars Universal Filler Ayars New Perfection Pea Filler 


Write us for prices 


covering your requirements 


Ask for copy of 


our 335 page catalague 


Robins Retort Robins Crate 


Robins-Beckett Double Can Cleaner 


A. K. Robins & Co., 


(INCORPORATED) 


Property bounded by Lombard, 
Concord and West Falls Ave. 
BALTIMORE, MD. 


50,000 square feet 
ready to serve you 


Robins Circle Steam Hoist Note 7” ” Sanitary Enamel Buckets 
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our attention to those things, susceptible to human 
control, which are in any way unnecessarily adding to 
the burden of “overhead.” The necessities entering 
into cost of production may. be passed over lightly, but 
the unnecessaries should have our most earnest con- 
sideration. Shall we not cast about us and see if we 
may, in an organized way, eliminate some of the unde- 
sirable influences effecting “overhead.” 


How about the widespread practice of cancellation 
cf orders and return of goods? Do we not find in this 
feature a situation that may through co-operative ef- 
fort be remedied? Iam convinced that buyer and seller, 
manufacturer and distributor, should be more and more 
impressed with the sanctity of contracts, that an order 
is an order, a contract a contract, and that neither the 
rise nor the fall of market prices should affect in any 
way one’s pledged word. 


The need of business standards is oneen to any 
who give thought to the waste of time, the financial 
losses, the disorders arising from unethical practices 
in every-day business. Standardization is the order of 
the day. Secretary Hoover has been of great help to 
American industries in creating in his department the 
Division of Simplified Practice, which co-operates with 
industries on the subject of simplified business policy. 


One of the industries to give early recognition to 
this need was the Associated Advertising Clubs. This 
organization has gone a long way toward putting ad- 
vertising on a high standard, and is profiting greatly 
thereby. Better business bureaus are being formed, 
and are functioning to the credit of the industries sup- 
porting them. 
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We have arrived at a time in the business world 
where ethical principles prevail, and to the everlasting 
credit of business men bar room tactics no longer are 
needed, nor largely practiced. Secretary Hoover says, 
“The outstanding fact of American business in recent 
years is the splendid development in the direction of 
group action by business men, the work of trade asso- 
ciations, and the new tendency to co-operate.” 

Members of the canning industry are constantly 
dealing with members of local and great national organ- 
izations. Turn which way you may and you are con- 
fronted with wide-awake men actively participating in 
group activities. Rich man, poor man, beggar man, 
thief, doctor, lawyer, merchant, chief, all are organized. 
So we find our business contact with organized groups, 
the farmers with their granges and bureaus. both local 
and national; the machinery and label manufacturers 
have their group activities; the brokers theirs: the dis- 
tributors theirs, ad the ultimate consumers theirs. So, 
in order that the canning industry may not lag in group 
work on all problems requiring co-operative or mass ef- 
fort, it is practically imperative that you have both 
local and national affiliation in associated effort, con- 
stantly pursuing a program which has for its objective 
better business methods by better business men. This 
effort, properly guided, should lead to: 

Elimination of unethical business practices. 

Proper regard for pledged word. 

Fullest information on details of industry. 


Complete statistical data on both production and 
consumption. 


Better production methods. - 
Improved manufacturing methods. 


LOOKOUT 


Coal-Burning Boilers 


are designed especially for the 
Canners, Preservers, Picklers, and Orchardists. 


LOOKOUT Boilers are economical of operation, requiring 
about five pounds of coal per horse-power per hour. They 
burn coke equally as well, which enable them to comply 
with smoke ordinances. 


LOOKOUT Boilers steam quickly and hold a Jarge quantity 
of dry steam at high pressure, no delay in waiting for steam 
to be generated. 


LOOKOUT Boilers have a fire-box surrounded by water, 
therefore practically all the heat in the fuel is used for the 
generation of steam. 


LOOKOUT Boilers require the minimum cf attention. A 
fusible plug located in a tube insures safety from lcw water. 
“LOOKOUT Boilers can be equipped, when requested, with 
a water coil which can be connected to a hot water storage 
tank and used to supply hot water for general purposes. 
LOOKOUT Boilers enable you to increase your quantity 
and improve the quality of your finished , Products. 


If you want satisfaction, insist that your boiler have the 
monogram 


on the fire and ash door castings. 


LOOKOUT BOILER & MFG. Co, Chattanooga, Tenn., U. S.A. 


1% H.P.to 50 H.P. 


See that your dealer specifies Dati a] Boilers when you 
place your orders with him. 

None genuine without the monogram. 

Write to your Dealer for additional information. 

We make shipment from our stock upon receipt of order. 
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Heekin Cans Meet Every Requirement 


ha years the Heekin Can Co. has 


made good on its contracts in both 
quality and service. 


Many large canners are enjoying 
their canning seasons and saving money 
by using Heekin Cans. For these 
cans are exceptionally satisfactory - - 
the strongest cans made. They pre- 
vent loss of time and money. 


There isa Heekin Can for every 
need, from the small fruit and vege- 


table cans to the large lard or sorghum 


containers. 


Mother nature specifies the crop you 
will pack. Heekin Cans willbe deliv- 
ered at your door to meet these speci- 
fications. 


Let us know your estimated canning 
requirements and we will gladly send 
you complete information. Write to- 
day to 


THE HEEKIN CAN CO. 


New, 6th & Culvert Sts. Cincinnati, Ohio 
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Better follow-up of products to consumers. 

In fact, by organized effort only may we hope to 
standardize the canning industry and keep it abreast of 
other industries, which must be done in order that we 
may prosper. 


If there are canners here who are not supporting 
the work of the Pennsylvania Canners Association, 
waste not this opportunity of identifying yourselves 
with this splendid organization. 

“The quitter gives an alibi, 
The mongrel he gets blue; 
The fighter goes down fighting, 
But the Thoroughbred comes through.” 


So be a thoroughbred and come through with your 
moral and financial support of the work undertaken by 
your state association. 

And now a word in closing about the national as- 
sociation. It also, we feel, merits your support. You 
have had placed before you a copy of Mr. Clark’s ad- 
dress at Cincinnati as President of the Association. In 
this he sets out clearly the functions of the association 
and outlines in part its work, some fully completed, 
some now under way, and some in contemplation. In 
this, no doubt you have already noted, the Association 
has a committee working on a code of ethics for the 
canning industry. This code, after being approved by 
the President and the Board of Directors, will be 
printed in the new directory of membership, which will 
he issued shortly. This directorv will carry a complete 
list of the members of the National Canners Associa- 
tion, and will be distributed not only among the mem- 
bers, but to jobbers and brokers. It is my hope that a 


MR. CANNER: 


The season’s tomato pack has practically 
been all sold. Canners are going to try 
ZA Yj for a large pack in 1925. Contract for your 
baskets early. Write us for delivered 
| ///, prices now. Prices always advance as 


if /, ‘demand increases. We make the baskets- 


R. A. WOODS LUMBER CO. 


302 So. Produce Bldg. 
NORFOLK, VA. 


Phones { 


Not made to meet competition (Night) Berkeley 200 


Made to beat competition 
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-wigad number of Pennsylvania canners may be on the 
ist. 

Referring again to the numerous associations with 
whose members you come into business contact, we find 
the agriculturist and horticulturist have at least 39 
national associations; the bankers seven; construction 
material and supplies, 41; fuel, heat, light and power, 
19; hardware, 12; insurance and insurance agencies, 
33; iron and steel, 18; lumber and lumber products, 34; 
paints, oils and varnish, 6. And classifying the great 
national associations by functions, we find 418 listed as 
industrial, among which is the National Canners Asso- 
ciation. 

With this array of national co-operation among all 
industries, there can be no question about the desirabil- 
ity of every canner supporting both the local and na- 
tional association. 


CUBA A MARKET FOR AMERICAN FOODSTUFFS. 
Trade in “Things to Eat” Totals $100,000,000 
Annually. 

AVORED by proximity, tariffs, transportation and 
good relations, Cuba, with total average annual 
purchases of foodstuffs valued at approximately 

$100,000,000, is the best natural market for American 
foodstuffs on the Western Hemisphere, according to a 
report by the Department of Commerce on the food- 
stuffs trade of Cuba. 

Ranking fifth in order of importance among pur- 
chasers of American foodstuffs in 1923, with imports 
valued at $55,000,000, preliminary figures for 1924 re- 
cord a further growth in this trade, which has steadily 
increased since 1913. 


THE TOWNSEND STRING BEAN CUTTER. 


(The Choice of the Careful buyer) 


Price and quality usually rise together, but 
not always. The TOWSEND is the 
beat value in String Bean Cutting equip- 
ment, and we shall be glad to prove it to 
you, 


Burton, Cook & Co. 
Rome, N. Y. 


(Formerly The Vernon E. Cook Mfg. Co.) 


sek 


601-7 S. Caroline St., 


STEVENSON & CO., Inc. 


et? se? 


Machinery 
yer? M ade 
To Order 


BALTIMORE, MD. 
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The Indiana Pulper 


This machine is considered the standard by which 
pulping equipment is gauged, and the masters of 
the packing industry are correct in their conclus- 
ion. This being a fact, acts as a silent salesman 
in placing the Indiana Pulper in plants where ef- 
ficiency, economy and sanitation are prime factors, 
and pulping equipment is required. 


Indiana Kern Finishers 
Kook-More Koils 
Indiana No. 10 Fillers 


Inspection \ 
Grading TABLES 
Sorting 


Copper Steam Jacketed Kettles 
Indiana Chili Sauce Machines 
Enameled Pails and Pans 
Enameled Lined Pipe 

Tomato Washers 

Steel Stools 

Wood & Steel Tanks 

Pulp & Catup Pumps 

Fire Pots 

Steam Crosses 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 


S. O. Randall’s Son 
Baltimore, Md. 
Eastesn Representative 


Patented 
THE MORRAL CORN HUSKER 
either 
Single or Double 
The fastest and best husker on the market. It has an automatic ear 
placer that places the ear at the proper place and careless feeders will 
not waste corn and it will save agreat deal of corn overany other husker. 


Patented 
THE MORRAL CORN CUTTER 
either 
Single Cut, Double Cut or Split and Cut. 
The Morral Corn Cutter is very simple in construction and is the most 
durable and best cutter on the market. It has a positive feed and will 
not clog up like other cutters when cutting nubbins and small ears. It is 
furnished with attachments for cutting Golden Bantum Com, and it is the 
best cutter for cutting Bantum Corn. 


Patented 
THE MORRAL LABELING MACHINE 


The Morral Labeling Machine is built of iron and steel, driven by 
motor or hand power, large capacity, and guaranteed to do satisfactory 
work, We can save you money. It will pay you to write at once for 
our new catalog for prices, list of users, and further information. 


MORRAL BROTHERS 
Morral, Ohio. 
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With the exception of some fruits, especially ba- 
nanas, pineapples, oranges and cocoanuts, of which the 
island grows a surplus, the market offers opportunities 
for the sale of practically: all American foodstuffs. 
Lard, wheat flour, salt pork, dairy products and canned 
goods are among the products consumed in large quan- 
tities. The island consistently consumes more than 
1,000,000 barrels of American flour annually. 

Because of the lack of refrigerating facilities, 
which prevents the storage of fresh foods in quantities, 
Cuba is one of the largest per capita consumers of can- 
ned foods. At the present time this is the largest mar- 
ket for American condensed milk. The United King- 
dom formerly supplied the largest part of this product, 
but has been displaced by the United States in recent 
years. Spanish canned vegetables, wsich predomi- 
nated the market for many years, have given way to 
the favor of the American variety. 

Although admirably adapted to agriculture, food- 
stuffs constitute more than one-third of the island’s im- 
ports. Cultivable land is reserved for the culture of 
sugar cane and tobacco, the bases of the prosperity of 
the country. 

American quality and methods, aided by certain 
natural advantages, more than offset the keen compe- 
tition of foreign countries for the trade of the island, 
but consistent promotion of our food products is neces- 
sary to maintain our present position and assist its 
growth. 

Detailed information of the foodstuffs trade of 
Cuba is contained in Trade Information Bulletin No. 
325, which may be had upon application to any district 
office of the Bureau of Foreign and Domestic Commerce 
or direct from Washington. The price is 10 cents. 


140% Strength! 


He“ canned goods shipments 
are safe from transportation- 
damage when packed in H & D 
“Maximum Strength” (40% added 
strength) Canned Goods Boxes. 
Dented cans, damaged labels and 
burst containers are eliminated 
even under excessively rough 
handling. 
Write for samples and prices. 


The HINDE & DAUCH PAPER Co. 
Member Canning Machinery and Supplies Association 
800 Water Street Sandusky, Ohio 


CORRUGATED FIBRE 
SHIPPING BOXES 
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Completely 
Exhausted! 


| Look to your exhausting! Itis the most 


neglected and least understood of all can- 
ning operations—and one of the most im- 
portant! 


There is but one excuse for an 
exhauster being in a canning 
factory ; to exhaust the air from 
the product before the lid is 
fastened on. 


Proper exhausting prevents flippers, swells, 
buckles and perforations. 


A-B Exhausters will do all this and more. 
They are positively jam-proof. They are 
economical of floor space. All drive me- 
chanisms are above the machine, in plain 
view and readily accessible. 


A-B Exhausters can be furnished for using 
either steam or hot water; and in any cap- 
acity to handle ail size cans. 


| Write our nearest office today | 


“A-B COOKERS GUARANTEE 
UNIFORM PRODUCTS AND QUALITY” 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Central Western Office: 844 Rush Street, Chicago 


Eastern Sales Representative 
S.O. RANDALL’S SON 419 Marine Bank Bldg. 
Baltimore, Md. 
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THE CANNING TRADE 


HOUSE? STEGHER. 
“We excel Our Labels 

‘ in‘Designs _ are the Highest Standard 
of Artigtic erit for Commercial Value. 

' ~ Ask for our Superior Line for your Fancy Grade. 

; Stecher Lithographic ©. 
Rochester, NYY. 


> 


_ZASTROW’S PROCESS ROOM EQUIPMENT 


Zastrow Hydraulic, Steam Impelled Improved Process Kettle or Process Crates, Standard 3, 4& 
Circle Crane, radius up to 18 ft. — ee 5 tiers. Also Special Sizes 


MADE BY 


ZASTROW MACHINE CO,., Inc. 


Foot of Thames St., 
BALTIMORE, MD. 


Steam Boxes 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE— 
3 Meade Vacuum No. 10 Testers. 
2 Doig No. 7 Nailing Machines. 
1 Morgan Diagonal No. 6 Nailing Machines. 
1 Hooper 17 In. by 27 in. two color printing press. 
1 Louisville Steam Pomace Dryer. 
5 Hand Fed Coons Apple Peelers. 
15 K. W. Steam Engine and direct current Gener- 
ators with switch board. 
3 Five horse power direct current motors. 
1 Monitor Style No. 10-42 Can Apple Filler. 
1 American Label perforating machine. 
15 Fruit Retort Crates, 33 by 15’’, inside bales 4’’ 
apart. 
The C. H. Musselman Co., Biglerville, Pa. 


FOR SALE— 1 No. 5 Monitor Bean Grader, making 
5 standard grades, price right. 
Stittville Canning Co., Utica, N. Y. 


FOR SALE—One Monitor Green Pea Grader in 
good condition, used only two seasons. One Colossus 
Pea Grader in fair condition. Fruit Belt Preserving 
Co., East Williamson, N. Y. 


FOR SALE—One four-pocket M. & S. Cooker-Fill- 
er, in good condition, will sell cheap. The Miami Can- 
ning Co., Lebanon, Ohio. 


FOR SALE—We manufacture and sell to the can- 
ners, Hand Pack Filling Machines for No. 10 cans. In- 
spection, grading, drainage tables (used on peeled to- 
matoes only), and Can Conveyors. Circulars and prices 
on request. Frank M. Wright Co., Olean, N. Y. 


FOR SALE—Locomotive Type Boilers. 

80 H. P., 100 lb. 

85 H. P. A. S. M. E., 150 lb. 

80 H. P. on wheels, A. S. M. E., 125 lb., New 

2-125 H. P. A. S. M. E., 125 lb. 

4-125 H. P. Ames Empire A. S. M. E., 125 lb. 

Upright Boilers, new and used, almost every size, 
from 4 to 100 H. P. 

LOUIS A. TARR, INC., N. W. corner Sharp and 
Conway streets, Baltimore, Md. 


FOR SALE— 
1 Indiana Pulper. 
1 Kern Finisher. 
1 Blancher. 
1 4 sieve Colossus Grader. 
1 No. 10 Continuous Cooker. 
Address Box A-1297, care of The Canning Trade. 


FOR SALE—2 Peerless Rotary Tomato Washers, 
latest models, used two seasons, in elegant condition. 
Wire or write for prices. Canning Machinery Ex- 
change, 409 Marine Bank Bldg., Baltimore, Md. 


FOR SALE— 
No. 7 Sprague Corn Silker. 
M. & S. Corn Silker. 
Cuykendall Mixers. 
Corn Worm Conveyor. 
Cut Corn Elevator. 
Six-pocket M. & S. Corn Cooker Fillers. 
Wooden Cyclone Pulper. 
Sprague Continuous Tomato Steamers. 
Souder Hand Pack Filling Tables. 
Sprague Metallic Pea Picking Tables. 
Invincible Pea Cleaner with Picking Table. 
Elgin Filler, 6 oz. to 36 oz. 
Kar] Kiefer Filler. 

Several “Burt” Labeling Machines. 

Several “Burt” Boxers. 
Also large assortment other canning machinery. Write 
for list and prices. 

Canning Machinery Exchange, Marine Bank Bldg., 

Baltimore, Md. 


FOR SALE--Gravity Roller Conveyor. 
26’’ wide 10 & 12’ lengths. 
23” ball bearing wood rollers. 
4’’ center to center. 
Will quote unsual price if sold before removal from present 
location. 
Louis A. Tarr, Inc., Sharp & Conway Sts., Baltimore, Md. 


FOR SALE-—1 No. 12 Mount Gilead Cider Press. 
1 Farquhar Cider Press. 
10 Coons Mabbitt Parers. 
1 Beach Russ Vaccum Pump and Tank. 
37 Tinned Slat Crates 32’’ x 10”’ 
1 Hand Driven Burt Labeling Machine. 
A number of tables, pratically new for peeling or slicing 
fruit. 
Thomas & Co., Frederick, Md. 


FOR SALE— 

8 Coons Paring Machines. 

1 Ayers King No. 3 Tomato Filler. 

1 Ayers No. 2 and No. 3 Tomato Filler. 

1 Ayers Universal Exhaust, new woodwork and 
double strand chain. 

4 Berlin Galvanized Pea Hoppers, round, 30x60 
inches, capacity 700 lbs., six-inch cut off gate, 
never used. 

1 214 lb. Knapp Boxer, practically new. 

1 Haller Fruit and Berry Washer. 

1 Monitor Thomas Washer and Scalder, 250-300 
bushel per hour. 

1 Van Fenwyck No. 10 Apple Filler. 

1 Side Crank Engine, 10x14. 

All above machinery in excellent operating condi- 

tion and prices are reasonable. Address Box A-1296, 
care The Canning Trade. 
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FOR SALE—A Baltimore canner recently purchased 
ten 42’ diameter by 72’’ depth Retorts, five Open Kettles of 
same size and one Zastrow Hydraulic Crane, with intention 
of canning Baked Beans. These people finally decided to 
give up the idea of canning this commodity, and we now 
have the above material for sale. The Retorts are on legs 
extending about 1 ft. from the ground and can be used with- 
out the legs if desired. The open Kettles are of extra heavy 
material. We offer part or all of the above list at speciat 
bargain prices—none of these have ever been in actual opera- 
tion. A. K. Robins & Co. Inc., Lombard & Concord Sts., 
Baltimore, Md. 


FOR SALE— 
1 Burnham Cooker, Model A. 
1 Merrell-Soule Corn Silker. 
6 Sprague Corn Cutters. : 
30 Rival Hand Apple Paring Machines. 
4 Ranger Power Apple Paring Machines. 
Oswego Preserving Co., Oswego, N. Y. 


FOR SALE—One 40 H. P. Return Tabular Boiler. 
Low price for quick sale. Address Box A-1292, care 
The Canning Trade. 


FOR SALE—35 H. P. Orr & Sembower vertical Boler, 
100 lbs. pressure, complete with 40 ft. stack ready for oper- 
ation. Original cost, $1000. One 1650 gallon and one 450 
gallon water tank, wooden, 10 ft. diam. 4% ft. high; 5 ft. 
diam. 5 ft. high, respectively. Boilers pressure approved 
by Hartford Company. 
East End Laundry, 3403-15 Philadelphia Ave.. Baltimore, 
Md. Phone Wolfe 7051 or Wolfe 8610. 


For Sale—Seed 


FOR SALE—1200 Rogers Golden Bantam Corn 
Seed. Address Box A-1295, care of The Canning 
Trade. 


FOR SALE—6,900 Ibs. Rogers Winner Pea Seed, 
1924 crop, grown by Rogers Bros. Seed Co. 

6,496 lb. Rogers Green Admiral Pea Seed, 1924 
crop, grown by Rogers Bros. Seed Co. 

100 bushels Country Gentlemen Seed Corn. 

200 bushels Burpee’s Stringless Green Pod Beans. 

50 bushels Giant Stringless Green Pod Beans. 

Bags extra at cost. Terms: S. D. B. L. F. O. B. 
New York State Factory. 
High germination. W. E. Robinson & Co., Belair, Md. 


FOR SALE—100 Bushels Alaska Seed Peas grown 
by Clark, of 1924 crop. 25 Bushels Burpee’s String- 


— Bean Seed. The Torsch-Summers Co., Baltimore, 


FOR SALE—A limited amount of Indiana Canners 
Association ‘“‘Indiana Baltimore’? Tomato seed, that we 
offer, subject to previous sale, at $4.00 per pound C.O.D. 
or cash with order. This is the seed we have been growing 
and improving for years under the supervision of Purdue 
University Agricultural Experiment Station. 


Indiana Canners Association, Kenneth N. Rider Secretary, 
Matthews, Ind. 
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For Sale—Factories 


CANNERY FOR SALE—Going concern, up-to- 
date in every particular. No competition on Tomatoes, 
Peaches and Blackberries. Three hours drive on State 
Road from Baltimore; on Western Shore of Marylana. 
McGaw Davis & Co., 936 Fell St., Baltimore, Md. 


FOR SALE OR RENT—Up-to-date canning plant, 
located in the garden spot of New York State. Large 
acreage available for Fruits and Vegetables. Plant 
equipped for Peas, Beans, Tomatoes, Sauer Kraut, To- 
mato Puree, Catsup and Fruits. Address Box A-1300, 
care The Canning Trade. 


Machinery— Wanted 


WANTED—Max Ams No. 128 Seamers. State 
serial number, equipment, ccndition and price. The 
United States Can Co., Cincinnati, O. 


WANTED—Party with some money and experi- 
ence to take over and operate fruit and vegetable can- 
nery in Blaine, Washington. For particulars write 
Chamber of Commerce, Blaine, Washington. 


WANTED—2 ‘‘Wonder Cookers’’ for Nos. 2 and 3 cans, 
state capacity condition and lowest cash price. 
Address Box A-1293 care of The Canning Trade. 


WANTED—Two Large Hydraulic Cider Presses. 
The C. H. Musselman Co., Biglerville, Pa. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Expert Packer of gallon Corn, Peas and String 
Beans. Good position for right man. Give all details first letter 
Address Box B-1282 care of The Canning Trade. 


WANTED— One of our German customers near Berlin desires a 
factory manager who has an all around knowledge of fruits, vege- 
tables, conserves, jellies, condensed soups, ketchup, chili sauce, etc. 
Knowlede of German desirable but not essental. Permanent posi- 
tion assured to good man. State experience, ccmpentation ex] ect- 
ed, references. 


Max Ams Machine Co., 101 Park Ave., New York City. 


WANTED—Processor and Factory Manager for Canning 
Factory in Province of Ontario, on the North Shore of Lake Erie. 


Give age, reference and salary expected. Address Advertiser, 75 
Front St., E., Toronto, Canada. 


WANTED—First class Processor on Peas for Wisconsin 
factory, to act as Superintendent. Must have complete knowl- 
edge of packing and processing Fancy Peas, and used to handling 
help. Steady position. Good opportunity for right man. Ad- 
dress Box B-1290, care of The Canning Trade. 


: FOR SALE—420 Bushels of 1924 grown Alaska Seed 
eas. 


W. F. Assau Canning Co. 
Baltimore, Md. 


WANTED—Thoroughly experienced man for setting-up and 
maintaining automatic can making machinery, expecially Max Ams 
60 AT Double Seamers, in general line factory. 

Address reply stating experience in detailto Jas. D. Glunts & 
Co., 68 Devonshire St., Boston, Mass. 
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WANTED—Position by married man, 45 years old; 25 years 
experience canning peas, beans, corn tomatoes, and pumpkin. First 
class references. 

Address Box B-1286 care of The Canning Trade. 


WANTED—First class Superintendent for Indiana corn 
factory. Must have thorough knowledge of packing Fancy Corn. 
Please reply, stating age, experience and salary required. Splen- 
did opportunity for right man. Address Box B-1291, care of 
The Canning Trade. 


WANTED—First class, thoroughly experienced, competent 
canned foods salesman. To such a man we offer year around 
employment and a splendid opportunity for advancement. Pick- 
rell & Craig Co., Inc., Louisville, Ky. 


WANTED—A man thoroughly familiar with the packing of 
Green Stringless Beans. Address Box B-1298, care The Canning 
Trade. 


Situations Wanted 


WANTED—Permanent position as all around foreman with re- 
liable canner. Thoroughly experienced in al] phases of factorv oper- 
ations, including packing fruits, vegetables and catsups. Has had 
18 years experience. Can satisfactorily obtain and manage italian 
labor. Satifactory references. 

Address Box B-1274 care of The Canning Trade. 


WANTED—Permanent position by Superintendent Processor; 
able to pack full line of Vegetables, Fruits and Table Condiments of 
the higeest quality, in tin or glass. Salary $2500 year. Now open 
for contract. 


Address Box B-1278 care of The Canning Trade. 


WANTED—Position as Superintendent Processor. Twenty yeais 
experience packing full line of quality Fruits, Vegetables, preserved 
Fruits, Jellies, Catsup, Chili Sauce and Cream Tomato Soup. Under- 
stand building plants, installing machinery, handling help and 
economical production. A 1 reference. 

Address Box B-1284 care of The Canning Trade. 


WANTED-—Salesman for sanitary cans. Must have thorough 
selling knowledge of this line, also acquaintance with canning trade 
throughout East and Middle West and be willing to change residence 

Address Box B-1289 care of The Canning Trade. 


WANTED—Competent Superintendent with knowledge of 
installing and operating cannery in a Southern State, putting 
up Cane Syrup, Vegetables, Berries, etc. Address Box B-1°°8, 
care The Canning Trade. 


WANTED—Position as manager by man 36 years old; 
twelve years experience with Fruits and Vegetables. Knows 
every operation from grower to consumer. Technical educa- 
tion. Best references. Address Box B-1294, care The Can- 
ning Trade 


__ POSITION WANTED—Party having extensive connections 
with Eastern grocery chain stores’ buyers. Would take financial 
interest and sales management of canning concern packing staple 
lines. Give details first letter. Satisfactory references. Ad- 
dress Box B-1301, care The Canning Trade. 


POSITION WANTED—As Manager and Processor, with 
twenty-two years’ experience packing Fruits, Vegetables, Cat- 
sup and Sauerkraut. Able to handle large plant with efficiency. 
Can erect new plant and install machinery. Have salesmanship 


ability. Address Box B-1299, care The Canning 
rade. 
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CAN PRICES 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 
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Ame;; 
rican Can Co, 
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= you acopy? A letter addressed to 
Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


GREEN PEA VINERS 
Viner Feeders 


Under Carrier Separators 
“Ask the men who use them.” 


CHISHOLM-SCOTT CO., 
387 E. Broad St, Columbus, Ohia. 
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CANNED FOOD PRICES 


Prices given represent ‘the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


****Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) Iloward E. Jones & Co. 
Canned Vegetables 


White Mammoth, No. 2%.....-- 
White Mam., Peeled, No. 2%.. Ped os 
Green Mammoth, No. 
White, Large, N Out 
White, Large, Peeled, No. 2%.. 
Green, Large, No. u 
White, Medium, No. 2%.. 410 
Green, Medium, No. ° : 
White, Small, No. 2%... 
Green, Small, No. 
Tips ite, Mam., No. sq.. 4.20 bet 
Tips, White, Small, No. 1 sq.. .85 se 
Tips, Green, Mam., No. 1 sa... 4.26 . 
Tips, Green, Smal}, No. 1 sq... 3.40 3.7 
BAKED BEANS+ 10 
In Sauce, No cn 
Plain, No. 1'30 
Plain No 1.40 
ain, oO. . 
In Sauce, 1.40 
BEANS} 
String, Standard Green, No. 2.. ...- 
String, Standard Green, No. 10. .... herd 
String, Stand. Cut White, No. 2 ao 1.20 
Stringless, Standard, No. 2..... 1.15  .... 
Stringless, Standard, | 
White Wax, Standard No. 2.... .... aici 
White, Wax, Standard, No. 10.. .... 1.20 
Limas, Extras, No. Out 
Limas, Standards, No. 2....... 
Limas, Soaked, No. 2......-.-.. -80 
Red Kidney, Standard, No. 2.... .87% 
BEETS} 
Small Whale, NG: 
Standard, Whole, No. 2........ Out... 
Large, Whole, No. OUt 
CORN? 
Std. Everg’n, No. 2, f. 0. b. Balt. ..... 1.50 
Std. Evergreen, No. 2, .f0.b. Co ---- 
Std. Shoepeg, No. 2, f.o.b. Co.. 1.50 1.60 
Std. Shoepeg, No. 2, f.o.b. Balt.. oe Out 
Ex. Std. Sh’peg, No. 2, f.0.b. Co. 1.50 = 1.75 
Fancy Shoepeg, f. . b. factory. 1.60 1.75 
Std. Crushed, No. 1.55 1.55 
Std. Crushed, No. 2, t. Co. 1.45 . 1.50 
Extra Std. Crushed, 1.50 1.65 
Ex. St. Cr’d, No. 2, f.0.b. Balto. ..... 1.70 
Extra Standard Western, No. 2. ---- wees 
Standard Western, No. 2....... +... 1.55 
HOMINY#¢ 
Standard, MG. S255 
Standard, Split, No. 10......... 3°50 *3.40 
MIXED VEGETABLES FOR SOUP{ 
12 Kinds, BiG. 450 
OKRA AND TOMATOES${ 
Standard: Out Out 
PEASt{ 
No. 1 Sieve, 2s, f. Ay b. factory.. 1.60 *%2.50 
. b. Baltimore 
No. 2 Sieve, 2s, £° 0 b. factory.. 1.4 2.10 
Baltimore 
No. 3 Sieve, 2s, f. ‘o. b. factory. 1.30 *1.50 
b. Baltimore 1.30 ...-. 
No. 4 Sieve, 2s, 0: b. factory... 1.20 *1.30 
No. 5 Sieve, 2s, t o. b. Balto.. Out 
* J. Standards, 1s, No. 4 Sieve. Out Out 
Sifted, 1s, No. 3 Sieve.... _-90 _-95 
Ex. Sifted, No. 2 Sieve... 1.10 1.20 
Fancy Petit Polis, 1s........... 1.30 1.40 
PUMPKIN¢ 
Standard, No. 3, factory....... 1. 
tandard, No. 3.90 4.50 
3.60 
SAUERKRAUTt 
Standard, 
SPINACHT 
Standard. Bibs 1.40 
Standard, No. 1.48 1.60 


(t) Thos. J. Meehan & Co. (+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 
New York prices cOrrected by our special “Correspondent. 
CANNED VEGETABLE PRICES—Continued CANNED FRUITS— Continued 
Standard, No. 4.50 5.25 PEARSt 
California, No. 1.70 Balto. N. Y. 
Me. 5.00 econds, No. 2, in 
F. O. B. Factory basis. Standards, No. 2, in Water.... .-.. eee 
Extra Stds., No. 2, in Syrup.... 1. 00 «1.20 
SUCCOTASH}{ Seconds, No. 3, in Water....... . Out 
Standards, No. 3, in Water..... 1-00 oon 
Standards, No. 3, in Syrup...... 1.50 1.75 
Extra Stds., No. 3, in Syrup.... 1.60 1.85 
PINEAPPLE? 
Bahama Sliced, Extra, No. 2...2.15 Out 
Bahama, Grated, are No. 2. 2.00 Out 
Bahama Sliced, Ex. Std., os 2. Out Out 


Balto. N. Y. 
Green Corn, Green Limas...... 
With Dry Beans, No. 2......e-. 1.40 1. 45 


ET POTATOESt 


awall, ce ra, eee 
Standard, No 235 195 Hawaii’ Sliced Standard, No, 214 270 2.80 


Hawaii Sliecd, Extra, No. 2.... 335 2.50 
Hawaii Sliced, Standard, No. 2.. 2.35 2.35 
Hawaii Grated, Extra, No. 2.. i Out 2.10 
Hawaii Grated, No. 1 Gut Out 


Standard, No. 3, f. o. b. County 2.20 .... 
Standard, No. 9, 


f.o.b 
Standard, No. 10, f.o.b. County Out 6.25 


Shredded, Syrup, No. 10.. 

TOMATOES} Crushed, "Extra, No. 10... 

Fancy, No. 10, f.o.b. Baltimore. t astern e, ater..... 
No. 10, f.0.b. Factory.. = Eastern Pie, 


Std., No. 10, f-o.b. Baltimore.. 5.10 5.50 Porto Rico, No. 10 


Std., No. 10, f.o. =. County..... 5.10 5.50 PLUMS? 

Sanitary 3s,/5% in, cans............. Out Water, No. 2 wand 

Jersey, No. 3, f.0.b. County.... Out .... 

Ex. Std., No. f.0.b. Balto. .. Water, No. 
andar Oo. 3, o.b. more . 


Black Syrup, NO. 
Seconds, No. 3, f.o.b. Baltimore Out 1.20 
Standard 2s, f.0.b. Baltimore.. 1.12% 117% Red Syrup, No. 1..... 
Standard, No. 2, f.o.b. County. 1.12% .. 


RASPBERRIES§ 
Seconds, No. 2, f.o.b. Baltimore .... Black, Water, 1.75 1.85 
Standard 9s, f.o.b. Baltimore.. Out Out ING 
Standard 1s, f.o.b. Baltimore.. .75 -80 Biack, Syrup, No. 2... 2.35 _2.35 
Standard 1s, f.o.b. County.... .75 -80 Red, Syrup, No. 91.80 
Red, Water, No. 9.25 9.25 

TOMATO PULP} STRAWBERRIES§ 
Std., No. 10, f.0.b. Baltimore.. 5.25 5.40 Extra Standard, re No. 2.. 1.90 2.30 
Standard, No. Out -80 Extra, No. 2.00 2.35 
Standard, No. 1.50 vo 
Extra, Preserved, No. 1........ 1-95 25 
Canned Fruits Preserved, No. 1......-.ccccsees 200 1.15 
Standard, Water, No. 10........ 5.75 6.75 

ichigan, oO. nn Fis 


Md., No. 3, f.0.b. Baitimore---- 1.25 1.35 
Pa., No. 10, f.o.b. Baltimore... 4.25 .... 
Md., No 10, f.o.b. Baltimore...... Out 


HERRING ROE? 
Standard, No. 2, Factory....... 1.95 225 


LOBSTER* 
APRICOTS* case, 4 doz........ 1.70 Out 
California Choice, No. 2%...... 2.75 2.80 Flats, 
BLACKBERRIES§ Flats, eee 2.20 


Standard, NO. 7:50 8.75 


Standard, No. 2, Preserved..... — 1.80 


1 1 

1.55 1. 

3 3 

2 


-40 
Standard, No. 2, in Syrup....... 10 
BLUEBERRIES Selects, 6 0Z..... - -70 
aska at, No. 
CHERRIESS§ Cohoe, Tall, No. 1........ccce. 1.75 
Seconds, Red, 1.400 Cohoe, Flat, No. 1.80 
Seconds, White, No. 2....-. eee Out... Coho. Mist, NG. 
Standard, Red, Water, No. 2....1.35 Out Pink, Tall, No. 1.40 1.85 
Standard, White, Syrup, No. 2...... .... Columbia, Fiat, No. 450 
Extra Preserved, No. 2......... 2.25 Out Columbia, Flat, No. %. a 
GOOSEBERRIESS§ SHRIMP* 
PEACHES?*# SARDINES—Domestic, per Case 

California Choice, No. 2% Y. C.. 2. : F. O. B. Eastport, Me., 1924 pz 
California, Std., No. 2% Y. C.. 2.40 2.35 % Oil, Keyless. = iancabsaistelsiin = 3.85 
to, 
Extra Sliced Yellow, No. 1...... 135 140 if Mustard, Keyless 
Standard White, No. 2.......... Out Out % Mustard, Keyless............. «+++ 3.70 
Standard Yellow, NO. Out California, case.. 

Standards, Yellow, No. 3.. Out -_ = 


Extra Standard White, No. 3.... 1.75 1.85 TUNA FISH—Whlite, per Case 


Extra Standard Yellow, No. 3.. 2.00 2.20 


Selected Yellow, No. 3.......... ! 


Seconds, White, No. 3.......... 


Seconds, Yellow, No. 3.......... 1 


Pies, Unpeeled, No. 3 
Pies, Peeled, No. 3. 
Pies, Unpeeled, Nas 1G... 


Pies, Peeled, No. 10.......++..+. Ow 


California, %s, Blue Fin........ «... 7.75 
California, Is, Blue Fin........ .... 15.00 
California, %s, Striped ........ .... 7.00 
California, 1s, Striped ......... ---- 18965 
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For Quality Cans— 


High Speed, Non-Spill Closing Machines 
for greater daily production at lower labor 
costs. 


And Service— 


That you will really appreciate 


You will do well to connect 
with | 


United States Can Co., 


Cincinnati and Chicago. 


illinois, Wisconsin Missouri, 


Arkansas and the West 


Virginia Can Co., 
Roanoke-Buckanan, Va. 


Virginia, South Carolina, 
Supplying: West Virginia, Tennessee, 
North Carolina, Georgia. 
and the South. 


Atlantic Can Co., 


Baltimore, Md. 


Supplying: New York” 


Pennsylvania, 
and the East. 


WRITE NEAREST OFFICE. 
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ESTABLISHED 1878 


The Markets 


BALTIMORE, MARCH 9, 1925 


WEEKLY REVIEW 


is There a “Lull,” and If So, Why?—Possibly a Wrong View- 
~ point—Futures Bought Quite Well—Are Trying to Buy at 
Lower Prices — Next Fall’s Spot Prices Will Be 
Better Than Today’s Future Prices—The 
Wholesaler’s Advantage—Some 
Changes in Prices. 


HE LULL—“There has come a “lull” in the buying of 
futures, after a good business had been done in them,” an 
expression one hears on all sides and from all sections, and 

if the previous buying had taken care of anything like the prob- 
able needs of the buyers for the month sto come, it would seem 
perfect!y natural. But they have not covered by any means. 
Then why this “lull”? That is what everybody would like to 
know. The same phenomena is seen in other lines of business, 
and the same question is being asked, and no one seems able to 
answer. 

We are beginning to believe that we are falling into the 
rural habit of taking the record high as the normal condition. 
You know a lot of farmers who happen to get a yield of: 25 
bushels of wheat from ground which for years and years had 
produced but 10 to 12 bushels, immediately put that ground down 
as a 25-bushel field, and anything below that afterwards is con- 
sidered a crop failure. And the same with prices—one record 
high price makes the standard by which they gauge all subse- 
quent transactions. The world is pretty much in the same po- 
sition now. We have rushed along at such a top speed for the 
past few years that we have come to think that this is normal. 
A period of feverish buying must not slow down or stop because 
if it does we think that calamity has come upon us. Our sense 
of proportion is badly twisted and out of line. 

We are convinced of this, and if you wish corroboration just 
consider the items of corn and peas. The pea canners early re- 
ported quite good sales of ’25 packed peas, and everyone seemed 
to have a comfortable amount booked, or else they were lying 
very graciously. And the same with the corn canners; so much 
so in this latter item that we began to consider it very much of 
a record, the way futures were selling in corn, and the prices 
actually advancing rather than declining. It looked fine. Now 
a little let-up in this buying, and we hear complaints of a “lull,” 
and what’s the matter with business? The Iowa-Nebraska As- 
sociation is reporting the sales of ’25 packed corn, and you will 
note they are fast approaching a record: Not just “reported” 
sales, but actual sales, consummated and done so far as the buy- 
ing and selling are concerned. At least here is definite informa-- 
tion on which to base conclusions. And peas would no doubt 
show the same relative condition if we could get the actual fig- 
ures on any one important section. Tomatoes, Seans and all else 
would measure up as well, no doubt. The canners, who are the 


sellers, should remember that this “down-in-the-mouth” talk is 
a good buyers argument for lower prices, whether proposed by 
the actual buyers or the brokers. But the buyers have said 
in no indistinct manner that they do not want to see prices on 
futures lowered; that all they ask is that the canners maintain 
the prices at which they have offered and sold their goods to, be 
packed. The buyers need not worry about prices for the coming 
year, at least. There may be some slight recessions engineered 
against some unwary canners, but they will be only temporary, 
and prices for spots next fall and winter will rule much higher 
than the prices now asked for the goods to be packed. Experi- 
enced buyers see this clearly, and are proceeding with confidence, 
and you will find these kinds quite well covered, or covering for 
their wants; the others will come along later. In that sense the 
wholesale grocers have the advantage of the chain stores, who 
insist upon waiting to buy spots. The wholesalers found a nice 
profit in their futures bought last season; they will find an 
equally nice profit in the goods bought at today’s prices. If the 
chain store waits he will have to pay the higher prices. 


HE MARKET—On our market page this week we indicate 

I some changes in prices, and mainly in a downward direc- 

tion. No. 2 extra standard shoepeg corn is marked at 

—_ a loss of 5c in the quotations, and in them mainly we 
think. 

No. 2, 3 and 4 sieve peas also show a loss of 5¢ per down 
from previous quotations. Spot stocks of peas are working 
down nicely, according to all reports, but possibly some holders 
want to clean out and are taking this means. 

No. 10 pumpkin shows a loss of 10c, and is quoted now at 
$3.90. This is possibly due to the passing of the pumpkin season. 

' Even the tomato market shows a decline, and this is puz- 
zling. No. 10s are quoted at $5.10, where they were, at bottom 
$5.15, and generally held at $5.25 and upwards. Extra stand- 
ard 3s are quoted at 1.67% in place of $1.70, and No. 2s are 
quoted at $1.12%. This is puzzling, because buyers find it hard 
to get tomatoes at any price, at least of the kind and quality 
they want. Someone has said that these prices are made merely 
to tempt inquiries to Baltimore, and that after the inquiries 
come in the brokers cannot find the goods at the prices quoted. 
It is to be noted that C. W. Baker & Sons, a reputable house of 
Aberdeen, Md.,. have no price under $1.15 for 2s, $5.25 for 10s 
and $1.60 for standard 3s. They look for a gradual improve- 
ment in the demand for spot tomatoes, and they are undoubtedly 
right. The present “lull” will not hurt the man with courage. 

Demand in this section is improving for ’25 packed tomatoes. 
That is, it is better than it has been, though nothing definite has 
been done as yet, with the growers on prices for the coming 
season. The Federated Farmers are riding high, but they will 
ride to a fall if they are not careful. Others’ interests as well 
as their own must be considered, and the price adjusted -upon 
that basis. A price of 40c per basket for raw stock tomatoes 
is too high by far, and they ought to know it, despite the accept- 
ance of it by one or two disturbing elements every year. 

The prices heard on 1925 packed tomatoes are about as fol- 
lows: 60c to 65c for 1s; 92%c to 974c for 2s; $1.32% to $1.40 
for 3s, and $4.25 to $4.50 for 10s. The canners who are accus- 
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and the canner who tries to put some merchandising efforts be- 
hind his goods—sells them instead of just handing them out— 
will read it another way, and probably, and rightly, much higher 
than these figures. 

Spot corn has been moving fairly well this week, and seems 
- be snes up. They are now offering “lots,” which means 
the end. 

In new packed corn the prices range about as follows: 
Standard shoepeg, $1.20 to $1.25; fancy, $1.40 to $1.50; extra 
—" crushed corn at $1.10 to $1.15, with standard at about 

1.05, 

Stringless beans, which have been the center of a merry 
discussion for some weeks, are selling quite well for goods to be 
packed, and the market on cut standards remains at $1 and up. 

Other items hold their strength and are in fair demand, 
with the indications all pointing to better market conditions all 
down the line in the very near future. , 


NEW YORK MARKET 


Spot Trade Active—Movement Good—Chain Stores Pack Canned 
Foods—Tomatoes Strong—Michigan Quotes Its ’25 Pack 
String Beans at $1.25—Corn in Fair Demand— 

Future Peas Quiet—Outlook on Salmon 
Is Stronger—Sardines Stronger. 


New York, March 5, 1925. 
By “New York Stater,” 
‘Special Correspondent “The Canning Trade.” 


POT TRADE ACTIVE—There continues a strong and active 
market for canned foods on the spot position, and the mar- 
ket is quite active. Indeed, the spot trade would be con- 

siderably more active were larger supplies available for trading. 
It is becoming quite a problem to secure wanted grades and 
varieties, but distributors are fully aware of the seriousness of 
the supply situation, and are willing to accept “substitutes” 
wherever possible to locate these alternative supplies, provided 
quality and price are right. 

Movement Good—Despite the higher prices prevailing on the 
1924 pack of canned foods, turnover has exceeded the 1923 move- 
ment in many instances, and thus the bugaboo of lessened con- 
sumption because of higher prices appears to have been definitely 
laid away. In addition to the heavy volume which the distribu- 
tors received, profits have, in most instances, been more satis- 
factory than was the case in the preceding year. 

Chains Feature Canned Foods—The various chain-store sys- 
tems operating in New York City are running special- canned 
foods sales; in fact, some of them are making “Canned Foods 
Week” a permanent affair during the winter months. The prices 
named by some of the chains are, in many instances, remarkable, 
considering the firm position of the market, and it is evident that 
the chains are selling on cost plus, rather than on replacement 
costs. For example, the Daniel Reeves chain stores, in a large 
advertisement in the evening papers this week, offer the follow- 
ing: Del Monte colossal white asparagus, large square can, 33c; 
Del Monte sliced pineapple, 242s, 31c; fancy pears, 2%s, 35c; 
fancy peas, No. 2 can, 25c; fancy corn, No. 2 can, 25c; fancy 
Golden Bantam corn, No. 2 can, 25c; fancy tomatoes, No. 3 can, 
22c; sauerkraut, New York State pack, No. 3 can, 15c; extra 
quality beets, No. 3 can, 18c; standard cut stringless beans, No. 
2 can, 15c; No. 2 kidney beans, 15c. These prices are typical 
of those charged by the chain stores on canned foods at present 
and are considerably under those asked by many independent 
retail grocers. 

Tomatoes Strong—Southern canners do not appear anxious 
to book future tomatoes at present prices, and none of the re- 
liable canners are willing to consider “propositions” at prices 
under those prevailing in the open market. Canners at present 
are still negotiating with their growers regarding the new crop, 
and the farmers’ ideas are pretty high. One argument advanced 
by the farmers is the increased cost of fertilizer this year, mix- 
tures in some instances being $5 per ton over last year’s prices. 
Prices quoted on future tomatoes of Maryland and Delaware 
pack are as follows: Standard 1s, 60c; 2s, 92% to 95c, with a 
little available at 90c; 3s, $1.30 to $1.35, and 10s, $4.25, all per 
dozen, f. o. b. cannery. Spot tomatoes for cannery shipment 
were rather quiet, owing to the high prices which canners are 
quoting. Distributors concede the possibility of slight advances 
in the spot market before the new pack starts, but prefer to 
“string along” with the market, rather than buy heavily at 
present, 
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Western Tomatoes—Reports from Chicago state that Mis- 
souri tomatoes are finding a good sale in Chicago territory on 
future contracts, canners offering standard 2s at 90c per dozen, 
cannery. Indiana tomato canners, who normally supply the bulk 
of Chicago’s demand, are quoting standard 2s at $1.00 per dozen, 
f. o. b. factory. 

Michigan Green String Beans—Opening prices have been 
named on Michigan pack green string beans by a prominent 
factor, who quotes fancy 2s at $3.00, choice at $2.20, and stand- 
ard at $1.25 per dozen. Fancy 2s wax beans are quoted at $2.60 
per dozen, all f. 0. b. cannery. The prices quoted above are those 
of the leading Michigan packer, and can doubtless be shaded 
slightly in other quarters. 

Spot Corn—There is a fair call for standard corn on spot 
in small quantities, and buyers are picking up odd lots at the 
canneries. Southern packers are quoting standard crushed 2s at 
$1.50 per dozen, f. o. b. factory. Southern packers are booking 
business on futures at $1.15 per dozen, f. o. b. cannery. 

Peas—Business in future Wisconsin peas has quieted down, 
following the placing of a good volume by the private label dis- 
tributors. Many of the buyers are of the opinion that spot hold- 
ings of Wisconsin peas may exert a depressing influence upon 
the market, and are waiting until the pack of 1924 is cleared 
before they operate further on 1925 pack. The canners, how- 
ever, report that the chain-store buyers are in the market for 
spot peas in a large way, and expect buying from this source to 
effect the clean-up. Maryland canners are still carrying 1924 
pack peas and the outlook favors a good demand for these 
shortly. The Southern packers are offering No. 2 tins, standard 
quality, at $1.60 for 1 sieve, $1.45 for 2 sieve, $1.30 for 3 sieve, 
and $1.20 for 4 sieve. Buyers are interested in this latter grade 
a the quoted price is about 5c per dozen over buyers 
ideas. 

Salmon—tThe taxation date is over at Seattle, and the mar- 
ket failed to show the usual depression incidental to unloading 
just before March 1. With remaining stocks rather light, and 
generally in the hands of strong market interests, the outlook 
is firmer. Pinks are generally quoted at $1.35 per dozen, but 
it is still possible to pick up small lots at 10c under this figure. 
Chums offer at $1.15, with demand rather indifferent. Southern 
jobbers are expected to take hold of the market shortly, how- 
ever, and packers are optimistic. Tall reds are unchanged at 
$2.65, with medium reds to be had in a small way, at $2.00 per 
dozen for No. 1 talls. All of the foregoing salmon quotations 
are f. o. b. Seattle. 

Spinach Season Here—California canners will be running on 
the spinach pack by the end of the month, and this will usher in 
the 1925 packing season, Advance bookings have not been heavy. 
Prices quoted are as follows: No. 1s, $1.00 to $1.05; 2s, $1.20 to 
$1.25; 2%s, $1.45 to $1.50; 10s, $4.75 to $4.90 per dozen, all 
f. o. b. California cannery. 

California Tomatoes—Business has not been of large pro- 
portions. Most of the independents are shading the Corporation’s 
opening prices, named last month. Standard 2%s in puree are 
offered at $1.15 to $1.17 per dozen cannery, although considerable 
early business was taken at 5c a dozen under the inside figure. 
Standard 10s in puree are quoted at $3.55 to $3.65 per dozen, 
f. o. b. cannery. 

California Fruits—The market is rather well cleaned up on 
the Coast, and nothing even approximating an assortment can 
be obtained. Buyers are picking up odds and ends wherever 
offered at attractive prices. Owing to the short stocks the mar- 
ket is more or less nominal as to price. 

Sardines Stronger—The market for Maine sardines has been 
advanced, $4.10 per case on quarter keyless oils being the base 
price. Most of the buyers in need of stocks got in before the 
advance, however, and, consequently, the market has been rather 
a dull affair during the past week or so. 

Notes of the Trade—Frank Wright, of the Everett Fruit 
Products Co., of Everett, Wash., was in the market this week, 
visiting Warmington, Timms & Co. 

Elmer Wagner, of the Pennington Canning Co., Pennington, 
N. J., was at the offices of North & Dalzell during the week. 

R. I. Bentley, president of the California Packing Corpora- 
tion, returned from Europe last week, and has left for California. 

J. H. Barr, of Minnesota, canners of fancy Golden Bantam 
and Crosby corn, was here during the week. 

W. E. Gaspard, of Theodore H. Davies, Hawaiian pineapple 
canners, was visiting along Hudson Street. 

John Wilbur, of Wilbur & Hake, is visiting the Northwest- 
ern markets. 

Many brokers attended the dinner and dance of the employes 
of R. C. Williams & Co. last week. 

Harry Balfe, of Ashenfelder & Balfe, has returned from a 
short vacation at Camden, S. C 
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CHICAGO MARKET 


Market Quiet—Buyers Taking No Chances—Corn Selling at Rec- 
ord Rate—Canners Withdrawing Tomatoes Show an Im- 
proved Demand—The Moral of a Bad Shipment— 

Some Buying of Peas—Future Peas at 
Low Ebb—What Are Spot Goods? 

By “Wrangler,” 

Special Correspondent “The Canning Trade.” 


ITTLE DOING—There is but little edge on the market, so 
the brokers say, and buyers are said to be floating idly 
down the stream. When this situation will change no one 

knows, but it may change in a day and become active. 

It is admitted by buyers of the wholesale houses that their 
stocks are not large for the period which is just entering into 
the time of greatest annual demand, but they hold that they are 
fairly well supplied for immediate demands, and state that they 
believe prices are as high as the limitations of consumption by 
the public, and general purchasing power will sustain, and that 
they are not going to carry heavy stocks bought at market peak 
cost in order to be prepared for a spring demand which may 
prove disappointing. 

Canned Corn—The outstanding feature in the future market 
is the wonderful sale of corn as reported by Iowa and Nebraska 
to date, which is nearly a million and a half cases greater than 
at this date last year. 

It should be realized that these reported sales are reliable 
and represent contracts duly signed at fixed prices, the goods 
being sold on grade and not subject to approval of samples. 

Canners in other corn-canning States—lIllinois, Indiana, 
Wisconsin and Minnesota—are reported to be withdrawing their 
offerings of the 1925 canned-corn output from their brokers, 
claiming that they have sold up to their limit of safety and do 
not want to make short deliveries from the coming crop. 

Canned Tomatoes—There is some perceptible improvement 
in the demand for spot canned tomatoes in a small way, but 
futures of the 1925 crop are being neglected. Some offerings 
of canned tomatoes for prompt shipment have appeared in Indi- 
ana of a few lots that have been withheld from the market, and 
buyers, as usual, are giving such offerings a strong preference 
over Eastern-packed tomatoes. 

The importance of quality and condition in their general in- 
fluence on the output of an entire State is illustrated by an inci- 
dent. A shipment of a carload of No. 2 standard tomatoes was 
received from Virginia by a Chicago wholesale house, and re- 
jected because of bad condition, 

They were badly rusted and contained about 10 per cent of 
swells and leakers, and the leakers had run over the other cans, 
rusting many and defacing the labels. The buyer refused to re- 
ceive the goods, and they were put in warehouse. 

The canner did not realize the condition of the goods and 
refused to have them “gone over’ and put in salable condition, 
and took them out of the first broker’s hands and gave them to 
another broker to sell without explaining their general condi- 
tion. The second broker sold the goods twice, sustaining two 
rejections; then the goods were turned over to a third broker, 
who has sold them several times, sustaining a rejection each 
time. Thus the lot has been passed around to five houses and 
through three brokerage concerns, and in consequence about 
every buyer in Chicago knows the bad condition of the goods and 
that they are Virginia-packed tomatoes. All of which creates 
a prejudice against the pack of that State in the Chicago market. 

It should not do so, as the canners of Virginia are usually 
careful and particular about the quality and condition of their 
goods, and they are usually anxious to sustain the canning repu- 
tation of their State. 

What should have been done was that when the goods were 
refused, the brokers making the sale should have made a thor- 
ough examination and report to the canner, and they should have 
refused to offer or sell the goods until they were put in order. 
They may have done so, but the canner, thinking the broker at 
fault, has adopted a course which has smeared the reputation of 
Virginia-packed tomatoes in this market, and has thereby done 
himself and other Virginia canners a great injury. 


Canned Peas—There is a little buying in canned peas from 
Wisconsin canners, and some evidence of a disposition to meet 
the views of buyers, but concessions when made are small and 
purchases bought are in minimum quantities. All of which re- 
fers to spot goods. It is reported that contracting for future 
peas is at a low ebb, and that but little interest is shown. 
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What Are Spot Goods?—There is a confusion of under- 
standing as to “Spot Canned Foods.” Some think that “spot 
goods” are contra-distinguished from goods for future delivery. 
Others hold that “spot goods” means that the goods are located 
at the place, town or city of sale ready for prompt delivery. 
Others maintain that if the goods are ready for shipment from 
the cannery or warehouse, they are properly called “spot goods.” 
A more accurate definition should be given to the term “spot 
goods,” and I think it is a subject for editorial opinion and pos- 
sibly general discussion. 

The big convention number of The Canning Trade, contain- 
ing full proceedings “and then some,” arrived last week, and 
found eager readers and a warm welcome. I have heard many 
compliments as to its completeness and typography. 

The weather continues very cold in the Great Lake region, 
ranging from 10 below zero to 5 above. Such weather stops 
shipments of canned foods to the country, and is a strong reason 
for the dulness of distribution. 


CALIFORNIA MARKET 


Canners to Train Executives—Clearing Up on Asparagus—Pea 
Business Good—Best Advance Business in Years—Ex- 
ports Show Heaviest Month in Period—Large 
Pear Crop in Sight—Coast Notes. 


San Francisco, March 4, 1925. 
By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


URING the annual convention of the Canners’ League of 
D California, held at Del Monte last week, San Francisco’s 
Canned Foods Row was almost deserted. The program 
offered was a more ambitious one than ever before, and the fine 
weather also stimulated the attendance, many members of the 
trade having taken advantage of the respite from rain to spend 
a few days at this delightful playground. Among the bits of 
news that have trickled over the wires from the convention is the 
information that this organization has gone on record as favor- 
ing the establishment of a short course of instruction for pros- 
pective cannery executives and workers at the University of 
California. Plans for a small plant have been prepared, and these 
were outlined at the convention by Prof. W. V. Cruess, of the 
university. 

Asparagus—No opening prices have been named as yet on 
California canned asparagus, but these cannot be withheld much 
longer, as packing operations will be launched within a short 
time. The trade is concentrating its efforts on moving its sur- 
plus holdings and concessions are being made in some instances 
to stimulate interest. In general, however, the trade is buying 
on a hand-to-mouth policy, and orders are mostly small, although 
fairly numerous. Opening prices are expected to be below those 


= a year, with the outlook for a pack fully as large as that of 
1 


Peas—A very satisfactory business has been booked on Cal- 
ifornia peas of the 1925 pack by the California Packing Corpor- 
ation, and the expected output is already about sold up. Crop 
conditions are in fine shape, and peas are now being offered in 


‘the markets, but it will be some time before canning operations 


will be in order. 

All futures seem to be in demand, California canners report- 
ing the best advance business in several years. Spinach, peas 
and tomatoes are the only varieties on which definite opening 
prices have been named, but a good business is being booked on 
other lines, subject to approval of opening prices. The early in- 
terest shown by the trade is very gratifying to canners, enabling 
them to make preparations for the pack well in advance. 

Exports—December proved the heaviest export month in the 
history of the port of San Francisco, except for the inflated 
period of the World War, according to figures compiled by the 
Department of Commerce, Washington. Canned fruits were 
second in the list, with a value of $2,029,606, out of a total of 
$15,978,524. 

Pears—Preliminary estimates indicate that the California 
pear crop this year will reach 160,000 tons, or about twenty per 
cent more than in 1924. About 40,000 tons were handled by Cali- 
fornia canners last year, and all of this fruit was produced in the 
State, with the exception of about 1,350 tons brought down from 
the Northwest. The California Pear Growers’ Association, with 
a membership of 1,268 members, delivered a tota] of 18,166 tons 
to canners. Prices during 1924 were excellent, the average re- 
turns to members of the Association being $53.42 a ton. There 
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are about 90,000 acres devoted to pears in California, one-third 
being in commercial bearing, one-third from five to ten years of 
age, and one-third less than five years old Unlike most fruits, 
pear orchards improve with age. 

Coast Notes—Products valued at $3,375,095 were produced 
during 1924 at the fish canneries and reduction plants at Monte- 
rey, Cal., according to figures compiled by the State Fish and 
Game Commission. The total capital invested in Monterey sar- 
dine fisheries and plants is placed at $1,692,033, and of this 
$1,452,033 represents capital invested in plants. Last year fish- 
ermen received $581,085 for sardines delivered by them to can- 
neries, and workers in these plants received $458,948. 

The California Packing Corporation has leased five hundred 
acres near Atwater, Cal., and plans to grow sweet potatoes for 
canning, through sub-leasing to tenants. A hotbed for germinat- 
ing the plants has been prepared, this being a mile in length. 
Last season’s crop of sweet potatoes was a very light one, and 
the California Packing Corporation was unable to make a pack. 

The growth of the Haiku Fruit and Packing Co., Ltd., has 
made necessary a number of changes in management, and these 
were decided upon at the recent annual meeting held in Hawaii. 
A. F. Tavares has been continued as general manager of the 
properties, and various departments have been created, each with 
a responsible head. A new office has been created, that of 
cemptroller, and this position is being filled by H. Glass, who 
resigned from the Audit Co., of Hawaii, to fill it. He also as- 
sumes the management of the newly created department of land 
and leasing. W. A. Baldwin, a pioneer in the pineapple-grow- 
ing industry, has been made chief agriculturist. Future meet- 
ings of the Board of Directors will be held at San Francisco, but 
an executive committee has been created to function at Haiku, 
with David Lindsay as chairman. It is estimated that the pack 
of the company during 1925 will show an increase of about 
140,000 cases over the output of 1924, when 592,000 cases were 
put up. The canneries at Haiku and Hana can handle the in- 
creased tonnage with but little addition to the equipment, having 
been designed with larger packs in view. Opening prices are 
expected late in April or early in May. 

H. F. Davidson, head of the Oregon Canning Co., and presi- 
dent of the Northwestern Canners’ Association, was a visitor at 
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San Francisco late in February, visiting his brokers, the Lang & 
Stroh Co. He also attended the convention of the Canners’ 
League of California at Del Monte. 

T. F. McGuire, formerly buyer for the E. W. Brown Co., 
San Francisco, Cal., has joined the staff of William J. Linden- 
berger, well-known local broker. 

John Wilbur, of the brokerage firm of Wilbur & Hake, New 
York, paid the Pacific Coast trade a visit recently. 


MAINE MARKET 


A Lull in Future Selling—Good Business to Date—Prices Hold- 
ing Firm—Beans Selling Well—No Lobster Prices 
Until June—Improving the Sardine 
—Notes of Interest. 
By “Maine,” 
Special Correspondent “The Canning Trade.” 


UTURES—Selling of futures has reached the usual lull, 

with a goodly amount of business already done. Owing 

to the location of the Convention city this year, many 
Maine canners rode in a circle to get there, calling on their trade 
en route, and reported quite a good bunch of orders on price- 
approval basis or in dependable promises at that time. This 
business has been all closed since the announcement of 1925 
prices, and much more added. During this month there has not 
been much activity, and doubtless for the next two months busi- 
ness will come in slowly. One or two of our good canners already 
say that they have a big part of their proposed production con- 
tracted for, others have not sold as much proportionately. 

Corn has held surprisingly firm at the opening prices, $1.45 
for fancy Early Crosby and $1.70 for Golden Bantam. The pro- 
portion of the two varieties canned will be about the same as 
last year, with Crosby always the.leader and Bantam giving it a 
close race. No. 10 business is increasing each year, and the 
= this season are $7.75 and $8.75, respectively, for the two 

inds. 
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Beans—Stringless beans at $1.30 are selling with corn, and 
the distribution promises to be even wider again this year. Maine 
canners believe that the peculiar variety of beans canned here 
are deserving of wider popularity and are endeavoring this year 
to split their orders up to cover more territory. It has been 
very gratifying to note the approval given these goods wherever 
they are shown, and the canning of stringless beans promises to 
increase in Maine in the next few years. 

No other long line of future goods has been put on the mar- 
ket at this time. Lobster prices will doubtless be held up until 
June, as factory conditions never become established and the up- 
put reasonably estimated until that time. Blueberries will not 
be put into the market for some time; berry canners are going 
to be under greater expense this season, owing to extensive in- 
spection and improvement projects now under consideration, and 
this will have some influence on the price. It is also quite prob- 
able that the quantity may be curtailed this season, as fields 
found to be infected with the blueberry fly will be worked upon, 
but the fruit not used at the factories. Blueberries in the can 
are going to be better than ever, and consequently more desir- 
able to the trade. 
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Fish—Last week a meeting of the sardine canners and fish- 
ermen was held at Eastport to consider means of obtaining 
herring free from “red feed” and entirely suitable for canning 
purposes. It was agreed to maintain pounds into which red-feed 
fish should be placed alive for several days, with proper cor- 
rective feed supplied, until the condition had been eliminated 
and the fish were fit for canning. This insures the boatmen and 
fishermen against loss and gives the canner a chance to be sure 
of fancy fish for his operations, Another improvement in the 
sardine industry is the introduction by the American Can Co. of 
a new gasket which will prevent oil leaks. The can factory at 
Lubec turns out 8,000 cases of keyless cans per day, and the 
Eastport plant about 6,000 cases of key cans. 


Notes—Practically all of the Maine canners are participat- 
ing in the current “Know Maine Products” Week, having window 
displays, lectures and other publicity aids. 

Mrs. E. C. Carll (Carll Canning Co.) recently addressed the 
Housewives League of this city on “Pea Canning in Maine,” 
much interest being shown in the subject. 


What Canned Foods Distributors are Doing 


Chain Store Business Growing In New York While Jobbers’ Sales Show Falling Off— 
Birmingham Jobbers Hold ‘‘Get Acquainted’? Luncheon—South Texas 
Association Freed From ‘‘Cease and Desist’’ order Issued by 
Federal Trade Commission. 


store grocers, and the extent to which they have cut into 

the business of the “regular” established wholesale and 
retail grocers, is illustrated by the March 1 report of the Fed- 
eral Reserve Bank of New York. Arcording to this report, there 
was an increase of 17 per cent in the nomber of chain grocery 
stores operating in New York in Janhary, 1925, over January of 
last year. Total sales of the chain stores in New York territory 
were up 20.6 per cent, as compared with January of 1924, while 
sales per store showed an increase of 3.1 per cent for January 

of 1925, as compared with the corresponding month in 1924. 
Sales of wholesale grocery houses in the New York territory dur- 
ing the same period, according to the Reserve Bank report, 
showed a drop of 4.4 per cent from January of 1924, and 6.5 per 
cent from December of 1924. Stocks held by the wholesale gro- 
cers on January 31 this year showed a gain of 14.3 per cent. 
over holdings as of January 31, 1924, the report concluded. 

In addition to furnishing keener competition to the whole- 
sale and retail grocers in the Metropolitan territory, the chain 
stores have been engaged in much keener competition among 
themselves. With the residential sections of New York city 
spreading out in all directions, the movement of the chain stores 
has likewise been expanding, and they are invading residential 
neighborhoods which have never hitherto been “tapped” by the 
chain store grocers. Many of the chains operating in the resi- 
dential sections of the city have adopted the practice of mak- 
ing deliveries of orders, and the only difference between many 
of the chains and the independents competing in the same neigh- 
borhoods is that the former will not give credil, and generally 
ir at prices materially under those charged by the independ- 
ents. 

_ “Phone for Food”—The Educational Committee of the Na- 
tional Wholesale Grocers Association is working on a “Phone 
for Food” campaign as part of a plan to improve the service 
of the independent retail grocers. The campaign plans have 
been completed, and the movement will be launched simultane- 
ously all over the country in the near future. The object of the 
campaign is to bring to the attention of the public the advantage 
of using the telephone more freely. Jobbers sponsoring the 
movement contend that it is more economical, convenient and 
time-saving for the housewife. The jobbers ure now enlisting 
the support of the retailers in the movement. It is planned to 
furnish stickers showing a telephone as an illustration, and the 

Phone for Food” slogan, followed by “It’s the Better Way,” 
emblazoned on the sticker. 

. “Know Your Competitor”—An example of friendly associa- 
tions among competitors greatly out of the ordinary in these 
days of cut-throat competition was recently seen in Birmingham. 
As outlined by Secretary Carter, of the Alabama Wholesale Gro- 


(‘tore grocers, and the © growing importance of the chain 


cers Association, “The finest illustration of the friendly co-op- 
erative spirit that should exist among wholesale grocers in all 
markets was evidenced by the Tyler Grocery Company, of Bir- 
mingham. This firm, composed of splendid gentlemen who stand 
for moral and social as well as material progress, invited every 
wholesale grocer in Birmingham and Tuscaloosa, together with 
all their salesmen, office and shipping force, to lunch with them 
at their place on Saturday, February 7. Their invitation con- 
veyed the spirit that prompted it, “Do you know your competi- 
tor?” Believing, as they do, that real acquaintance begets 
friendship, faith and charity, and tends to dispel distrust and 
envy, they brought competitors together that they might lunch 
at the same board, meet at a social gathering, and really get ac- 
quainted. Such an exhibition of that ambition should exist in 
the hearts of all high-class merchants to work with rather than 
against a competitor merits real commendation. Tyler Grocery 
Company not only served a delightful lunch to some 170 people, 
but also had with them the sales manegers of three very pro- 
gressive concerns in their lines. 


Convention Reservations—The American Wholesale Grocers’ 
Association is now receiving reservations for members and 
guests who plan to attend the thirty-third annual convention of 
the organization in Washington, May 26-29. Convention head- 
quarters will be at the New Willard. 

Simplifying Asparagus Grades—California canners are dis- 
cussing informally plans for curtailing the varieties and sizes 
of cans for asparagus. Jobbers have been sounded out on the 
proposed standardization, or rather simplificatiou. This move is 
in line with the policy of the National Wholesale Grocers As- 
sociation of favoring and encouraging the simplification of can- 
ned foods containers, and it is expected that something definite 
may develop from the discussions, although no change is ex- 
pected until next year, because of the necessity of arriving at 
a detailed understanding as to what grades and sizes are most 
wanted. 

South Texas Wholesalers Cleared—The Federal Trade Com- 
mission which was recently issued by the Federal Trade Com- 
mission against the South Texas Wholesale Grocers Association 
has called the attention of the trade to the portion of the In- 
come Tax Act of 1924 dealing with deductions for bad debts. In 
a circular on the subject the Association says: “Many income 
tax payers have overlooked the provision of the Act which ner- 
mits a deduction of a portion of a debt. Paragraph 7 of Sec- 
tion 214 of the Revenue Act reads: “That in computing net in- 
come there shall be allowed as deductions debts ascertained to 
be worthless and charged off within the taxable year (or, in the 
discretion of the Commissioner, a reasonable addition to a re- 
serve for bad debts); and when satisfied that a debt is recov- 
erable only in part, the Commissioner may allow such debt to be 
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charged off in part. If you have a debt,” the report continues, 
“that’s not wholly bad, but is certainly partially bad, to the ex- 
tent that it is bad you can now deduct it from your gross reve- 
nue. Prior to 1921 this was not possible, and many people over- 
looked the change in the 1921 act. The income tax division, in 
describing your rights under this section, has defined what 1s 
necessary to be done in language as follows: 


“ “Before a taxpayer may charge off and deduct a debt in 
part he must ascertain and be able to demonstrate with a rea- 
sonable degree of certainty, the amount thereof which is uncol- 
lectible. In determining whether a debt is worthless in whole 
or in part the Commissioner will consider all pertinent evidence, 
including the value of the collateral, if any, securing the debt, 
and the financial condition of the debtor. Partial deductions 
will be allowed with respect to specific debts only.’ ” 


UNITED STATES CANNED FOODS EXPORTS 
TAKE BIG JUMP DURING 1924. 


Largest of Any Time Save the War Period—Totaling 
622,000,000 Lbs.—United Kingdom Largest 
Market—Europe Growing in Importance. 


ITH exports of United States canned foods 
totaling 622,000,000 pounds, a quantity much 
larger than that of any preceding year except 

during the abnormal war period, the year 1924 proved 
unusually successful not only to the canners and ex- 
porters, but to those who raised the crops and fur- 
nished the supplies for the industry, according to the 
Foodstuff Division of the Department of Commerce. 
There is nothing definite in view, the Division indicates, 
which should prevent the present year from being at 
least as successful and prosperous as the last. 


A more detailed study of the distrbiution of canned 
foods shows that the markets now developed are quite 
limited in number. No South American country is 
included in the leading ten countries to which canned 
meat is exported, except Venezuela, which ranks sev- 
enth under “Other Canned Meats;” taking slightly 
over 1 per cent of the total exports of all canned meats. 
Peru takes about 1.7 per cent of all the canned milk ex- 
ported, and is the only South American country ap- 
pearing among the leading ten countries ranked by the 
shipments of either condensed or evaporated milk. 


The distribution of canned fish toward the south 
makes a little better showing. Venezuela, Colombia 
and Argentina rank 8, 10 and 13 for canned salmon, 
and take respectively 1.4, 0.83 and 0.32 per cent of our 
exports. Canned sardines have achieved popularity in 
Argentina, about 8 per cent, or over four million 
pounds going there. Peru and Chile rank 9 and 10, 
each taking less than 0.8 of our exports. In no one 
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of the canned vegetable items exported does a South 
American country appear among the first ten custom- 


ers. The same condition exists with regard to canned 
fruits. 


The causes of the small trade in these commodities 
with the countries in South America are numerous. 
Some of them can undoubtedly be changed, with a re- 
sulting improvement in trade. The existence of high 
tariffs on such products, based on the idea that they 
are luxuries, is one condition that is susceptible to 
change through advertising and other educational 
means. The natural tendency for the people in those 
countries to buy products of European, especially of 
Spanish, Italian or Portuguese, origin, can be modi- 


fied by offering similar products prepared according to 
the buyer’s desires. 


The United Kingdom is our best market for canned 
foods, and unless there are some developments of a 
drastic nature along the lines of Dominion preference, 
the condition is not likely to change in the near future. 
Continental Europe has assumed some importance dur- 
ing the past year, and with the continuation of present 
political and economic conditions, the future should 
show a widening of these markets. The Far East, es- 
pecially Malasia, is taking more and more of canned 
foods, with a particular preference for fish products, 
salmon and sardines. There has been a tendency to 
flood those markets, with a resulting disturbance to all 
engaged in the trade. A better organization of the 
export trade in that direction will avoid these troubles, 


sn permit the gradual growth of the markets without 
osses. 


SHOULD BE 
In Every Cannery Office 


“A Complete Course in Canning” 
As an insurance against loss 
Published by 


THE CANNING TRADE 
Baltimore, Mad. 


Souder Continuous Cooker 


Maximum quality at minimum price. 
Handles No. 2, No. 24g and No.3 at 
same time, no changing necessary. 
Costs less to operate. 

Takes up less floor space. 

Has steam control. 

If not satisfactory, can be returned and 
money refunded as per our contract. 


Do not fail to know more about the Souder Cooker 
before buying for 1925. Let us send you our new 
. catalogue. Write at once. 


SOUDER MFG. CO. 


Bridgeton, N. J. 
SPRA'GF-SELTS CORP. 


SPAULDING & CO, 
Chicago-Baltimore. 


514 Arch St., Philadelphia. 
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PEA GRADERS 


Sold by 
Sinclair-Scott Company 


Baltimore, Maryland. 
Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


PICKUP 


For Use In KNAPP Or BURT Labeling Machines. 


for spot labeling. 
Dewey & Almy Chemical Co., Cambridge, Mass. 


LicHTNING Box SEALER 


MN 
| Patented Nov. 5, 1918 


C-8-UNIT $210 —c-4-uniT $115 


Above Prices include Freightto Destination. 


Most Efficient, Simple and Economical machine for sealing Corrugated and Solid 
Fibre Shipping Containers. Accomodates a wide range of sizes. 
matter on request. 


McSTAY MACHINE CO., Manufacturers 


727 Euclid Ave., Los Angeles 


A. K. ROBINS & CO., Inc. 
Eastern Representatives 
Baltimore, Md. 


| 
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RS 
SPOONING 
° She was some nifty spooner, 
% ‘< And her age was fifty-four; 
Be ia I used to see her nightly 
; At the cross-road grocery store, 
Looking soft and spooning 
Ice-cream plate by plate; 
Nay She was an ice-cream spooner 
We And her hours were ate to ate. 
—F. H. Bilderback. 
Nnnearc COLOR SCHEME 
: < Lady (to clerk)—I want to buy some lard. 
Grocer—Pail ? 
4 US Lady—I didn’t know it came in two shades.—Widow. 
4 
i TAKING IT EASY 
He—Say, you going to be busy this evening? 
She—No, I’m not. 
be One C ; v: He—Then you won’t be tired in the morning will you? 
Uesit THE CAUSE 
se fc ; Ove : A censor is a man who was never allowed to eat a second 
2 plate of ice-cream when he was a boy. 
perience Da é 
o “SAY IT WITH FLOWERS” 
U CULE C d Rather Young Lady (struggling with letter)—Thank you 
desig ; very much for the cris—Gosh, how do’ you spell “chrysanthe- 


mum?” Why can’t the boob send roses? 


BACK NUMBER 
Little Bobby—See that man with the golf sticks? That’s 


my new papa. 
4 % ee Little Jacky—Oh, I know him. He was my papa three papas 
ago. 
: D eeeneernes When a couple marries on puppy love they often fight like 
and eig ANC dogs.—Lyre. 
ed anc egistered branc ® SAVED! 

d the omplete histo The captain was relating his adventures. 
° “Just imagine,” he said, “the cannibals had dragged me to 
d help safeguarc the fire and were tying me to a stake, when the chief’s wife 

e whispered a few words in his ear and I was released.” 

Seme ¢ “Ah,” breathed a lady of uncertain age. “She had fallen 


in love with you?” : 
“No, she had mislaid her cock book. Long before it was 
0 found I had fled ”—Pica-Pica (Porto Rico). 


SEEING DOUBLES 
Giff—When you were in Hollywood did you attend any party 
prope alue, and no of the movie stars. 


ais Gaff—No, but I had a wild time one night with a gang of 
DUIG DE adcdoptec their substitutes.—Life. 


5S “AN OUNCE OF PREVENTION IS——” 
“oslpueie!, dare “Didn’t I see you going down the street the other day with 
an apple in your hand?” 


. “Quite so, old chap. I was going to call on the doctor’s 
wife.”—Wisconsin Octopus. 


ees { 50 Years of Service to Canners. 


Beech Street Thos. J. Meehan & Co. 


ORE | "i ( Thos. L. North ) 
Cross Street 4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 
=< Canners’ Accounts Solicited for Tip-Top Buyers. 


wt 
ae 
C=) 
ANI : 3 
LY 
Ney: 
: 
Consutt Our 
Trad | 
register 
| 
We sear 
% against | 
28} substantial 1 
A 
investigation. We make ~~ 
The United States |] 


March 9, 1925 


WHERE TO BUY 


——<the Machinery and Supplies you need and the Leading Houses that supply them 
Consult the advertisements for details. 


ADJUSTER, for Chain Drives. 
Frank Hamachek Co., Kewaunee, Wis. 


Apple Paring Machines. See Paring Mach. 

Aprons (factory), acid, water proof. 

Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 

BASKETS, Wood, Tomato. 


R. A. Wood Lumber Co., Norfolk, Va. 
Baskets, wire, scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 


Bean Cleaners. See Clean. & Grad. Mach. 
Beans, dried. See Pea and Bean Seed. 


Belting. 
Berry Boxes. See Baskets, wood. 
BLANCHERS, Vegetable and Fruit. 


Ayars Machine Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sel!s Corp., Chicago. 


Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Lookout Boiler and Mfg. Co., Chattanooga, 


Tenn. 
Bottle Caps. See Caps. 
Bottle Gases, Wood. See Boxes, Crates, 


Shooks, 
Bottle Corking Machines. See Bottlers Mcy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 


Ayars Machine Co., Salem, N. J. 
Edw. Ermold Co., New York City, 
Karl Kiefer Machine Co., Cincinnati, O. 
McKenna Brass Mfg. Co., Pittsburg. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 
BOX (Corrugated) SEALING MACHINE. 
McStay Machine Co., Los Angeles. 
Boxes, Crates and Shooks, Wood. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Ma- 
chines, can. 


BROKERS. 


Howard E. Jones & Co., Baltimore.. 
Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails, Fiber. See Fiber Conts. 
Buckets and Pails, Metal. See Enameled 
Buckets. ° 
Buckets, Wood. See Cannery Supplies. 


BURNERS, oll, gas, gasoline, etc. 
A. K. Robins & Co., Inc., Baltimore. 


BY-PRODUCTS, Machinery. 


Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Mchy. 
Can Conveyors. See Convrs. & Carriers. 
CAN COUNTERS. 


Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New York City. 
B. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers & Markers. 
Can Lacquers. See Lacquer Mfgs. 
CAN-SEALING COMPOUNDS. 
Max Ams Machine Co., New York. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
CANNERY SUPPLIES. 


Ayars Machine Co., Salem, N. J. 
Anderson-Barngrover Mg. Co., San Jose, Cat. 
Berlin Cang. Machy. Wks., Berlin, Wis. 
The Langsenkamp Co., Indianapolis. 
Lookout Boiler and Mfg. Co., Chattanooga, 


Tenn. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Camakers’ Machinery. 
Filling Machines, bottle. See Bottlers’ Mcy. 


THE BUYER’S GUIDE. 


FRUIT PITTERS AND SEEDERS. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Fruit Presses. See Cider Makers’ Mchy. 

Gasoline Firepots. See Cannery Supplies. 

Gauges, pressure, time, etc. See Power 
Plant Equipment. 

CANS, Tin, All Kinds. 

American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 

Heekin Can Co., Cincinnati, O. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

A Can Co., Cnicinnati, O. 

Virginia Can Co., Roanoke, Va. 

Cans, fiber See Fiber Containers. 

CAPPING MACHINES, Soldering. 

Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corporation, Chicago. 
Capping Machines, solderless. See Closing 

Machines. 
Capping Steels, soldering. See Cannery Sup. 
CARRIERS AND CONVEYORS, Gravity. 

Karl Kiefer Machine Co., Cincinnati, O. 

Sprague-Sells Corp., Chicago. 

Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory 
work. See Pulp Mchy.; for bottling, see 
Botlers’ Mchy. 

Chain Belt Conveyors. See Conveyors. 

Chain for elevating, conveying. See Con- 
veyors. 

Checks, employes’ time. See Stencils. 

Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 

CLEANER AND CLEANSER (Wyandotte) 

J. B. Ford, Wyandotte, Mich. 

CLEANING AND GRADING MACHIN- 
ERY. Fruit. 

Huntley Mfg. Co., Silver Creek, N. Y. 

McKenna Brass & Mfg. Co., Pittsburgh. 
CLEANING AND GRADING MACHIN- 

ERY, peas, beans, seed, etc. 

S. Howes Co., Silver Creek, N. Y. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 

CLOSING MACHINES, Open Top Cans. 

Ams. Machine Co., Max, New York City. 

E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Machy Co., Chicago, Ill. 

Slaysman & Co., Baltimore. 

Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 

Colors, Certified, for foods. 

CONVEYORS AND CARRIERS, Canners. 

Berlin Cang. Mach. Wks., Berlin, Wis. 

Le Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore. 
COOKERS, Continuuos, Agitating. 

Anderson-Barngrover Mg. Co., San Jose, Cal. 

Berlin Cang. Mchy. Wks., Berlin, Wis. 

Souder Mfg. Co., Bridgeton, N. J. 
Cookers, retort. See Kettles, 
Cookers and Fillers, corn. See 

er-Fillers. 
COOLERS, Continuous. 

Anderson-Barngrover Mfg. Co., San Jose, Cal. 
COPPER COILS, for Tanks. 

F. H. Langsenkamp Co., Indianapolis. 
Copper Jacketed Kettles. See Kettles, cop. 
CORKING MACHINES. 

Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 

Ayars Machine Co., Salem, N. J. 

Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc,, Baltimore. 

Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 

Berlin Cang. Mchy. Wks., Berlin, Wis. 

Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
CORN SHAKERS (in the Case). 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Wks., Berlin, 


rocess. 
rn Cook- 


Wis. 


a HUSKERS AND SILKERS. 
erlin Cang. Mchy. Wks., B Wis. 
ey g. Co., Sil 
eerless Husker Co., Buffalo, N. 
The United Co., Baltimore 
n xers and Agit. 
Cooker Fillers, 
CORRUGATED PAPER PRODUCT: 
‘aper 
J. M. Raffel Co., Baltimore. ee 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 
CRANES AND CARRYIN 
A. K. Robins & Co., Inc., we 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 


Berlin Cang. Mchy. Wks., Berlin, Wis. 


Edw. Renneburg & Sons Co 
A. K. Robins & Co., Inc., aia 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mcy. 
Dating Machines. See Stampers & Markers. 
DECORATED TIN (for Cans, Caps, etc.) 
American Can Co., New York. 
ontinental Can Co., New Yi 
Southern Can Co., 
eamin, 
Machines. 
Drying Machinery, 
dw. Renneburg & Sons timore. 
Slaysman & Co.. 
Elevators, Warehouse. 
Employes’ Time Checks. See Stencils. 
BUCKETS, PAILS, ete. 
e Langsenkamp Co., Indiana 
Ss, steam. ee Boilers and Engines. 
Enameled-lined K 
over ettles. See Tanks, glass. 
EVAPORATING MACHINERY. 


Anderson-Barngrover Mg. Co., 3 Cal. 

Berlin Cang. Mach. Wks., Berlin, Wie 

Edw. Renneburg & Sons, Baltimore. 
EXHAUST BOXES. 


Ayars Machine Co., Sale 
Peerless Husker Co., x » 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies 
FACTORY TRUCKS. 
A. K. Robins & Co., Inc., Baltimore. 
FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 
FIBRE PRODUCTS, Boxes, Boxboard, etc. 
Hinde & Dauch Paper Co., Sandusky, O. 
J. M. Raffel Co., Baltimore. 
Fillers and Cookers. See Corn Cooker- 


Fillers. 

Filling Machines, bottles. See Bottlers’ Mcy 

FILLING MACHINES, Can. 
Anderson Barngrover Mg. Co., San J Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
The Langsenkamp Co., Indianapolis. 
Souder Mfg. Co., Bridgeton, N. J. 
McKenna Brass Mfg. Co., Pittsburgh. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Filling Machine, Syrup. See Syruping Mach. 

FINISHING MACHINES, Catsup, ete. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., timore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

FLUX. 
Dewey & Almy Chem. Co., Cambridge, Mass. 

Food Choppers. See Choppers. 

Friction Top Cans. See Cans, tin. 

Fruit Graders. See Cleaning and Grading 

Machinery, 


Closing 


Fruit Parers. See Paring Machines. 
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GENERAL AGENTS for Machinery Mfrs. 


Berlin Cang. Mach. Wks., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-fells Corp., Chicago. 
Generators, electric. See Motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Glue, for sealing. See Power Plant Equip. 
Governors, steam.. See Power Plant — 
Grading Machines. See Cleaning and Grad- 


ing Machinery. ; 

Gravity Carriers. See Carriers and Convrs. 
Green Corn Huskers. See Corn Huskers. 
Green Sn See Cleaning and 

Grading Machinery. 

Hoisting and Carrying Mchs. See Cranes. 
Hominy Making Machines. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can stamping. See Stencils. 
INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 


cago. 
Jacketed Kettles. See Kettles, copper. 
ACKETED PANS, Steam. 

FH. Langsenkamp Co., Indianapolis. Ind. 

Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 
KETTLES, Copper, Plain or Jacketed. 

F. H. Langsenkamp Co., Indianapolis, Ind. 


Kettles. enameled. See Tanks, glass-ilned. 

KETTLES, Process. 
Ayars Machine Co., Salem, N. J 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore... 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 

KNIVES, Miscellaneous. 
A. K. Robins & Co., Inc., Baltimore. 

ut Cutters. 

ae Robins & Co., Inc., Baltimore. 


KRAUT MACHINERY. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 
Edw. Ermold Co., New York City. 
Fred H. Knapp Corp., Ridgewood, N. J. 
Morral Bros., Morral, Ohio. 
LABEL MANUFACTURERS. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. S. Prt. and Litho. Co., Cincinnati. 
LABORATORIES, for Analysis of Goods, 


etc. 
National Canners Asso., Washington, D. Cc. 
Markers, can. See 
Marking Ink, Pots, etc. ee Stencils. 
Machinery. See Pulp Machy. 
Meat Canning Machinery. 
Meat Choppers. See Choppers. 
MILK CONDENSING & CANNING MHY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machinery Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 


chines. 
Nailing Machines. See Box Nailing Mchs. 
OYSTER CANNERS’ MACHINERY. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Edw. W. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machy. Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, etc., fibre. See Fibre Contrs. 
Paper Boxes. See Cor. Paper Products. 
Paper Cans and Containers. See Fibre Ctrs. 
Paring Knives. See Knives. 
PARING MACHINES 
Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
Edw. Ermold Co., New York City. 
A. K. Robins & Co., Inc., Baltimore. 
PEA AND BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
PEA HULLERS AND VINERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek Co., Kewaunee, Wis. 
PEA VINE FEEDERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek Co., Kewaunee, Wis. 
PEELING KNIVES. 
A. K, Robins & Co., Inc., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters 
PEELING MACHINES. . 
Sinelair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
S. Howes Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 


Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Can- 
ners’ Machinery. 
PINEAPPE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Stevenson & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts & Tables. See Pea Canners. 
Pitting Spoons, Coring Hooks, etc. 


POWER PLANT EQUIPMENT. 


Lookout Boiler & Mfg. Co., Chattanooga, 
Tenn. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
PULP MACHINERY. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Gloves, factory. 
Rhubarb Cutter. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 
nery Supplies. 
SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
Sanitary Cleaner and Cleaner. See Clean- 
ing Compounds. 
Sanitary (open top) cans. See Cans, 
Sardine Knives and Scissors. See Knives. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Canning Machinery Exchange, Ba.timore. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Lengsenkamp Co., Indianapolis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Sealding & Picking Baskets. See Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See Bottlers’ 
Machinery. 
Sealing Machines, sanitary cans. See 
Closing Machines. : 
SEEDS, Canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 


See Can- 


Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing 
Machines. 


SHEET METAL WORKING MACHINERY 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Shooks. See Boxes, Crates, etc. 
SIEVES AND SCREENS. 
A. T. Ferrell & Co., Saginaw, Mich. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 

SILKING MACHINES, corn. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
Slicers, fruit and vegetable. See Corers 


and Slicers. 
Sorters, pea. See Cleaning and Grading 
Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Huntley Mfg. Co., Silver Creek, N. Y, 
Sinclair-Scott Co., Baltimore. 


STAMPERS AND MARKERS. 


Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 

Covering. 
Steam Retorts. See Kettles, process. 
STENCILS, marking pots and brushes, 
brass checks, rubber and_ steel type, 
burning brands, etc. 

A. K. Robins & Co., Inc., Baltimore. 
STIRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 
STRING BEAN MACHINERY. 

Berlin Cang. Mach. Wks., Berlin, Wis. 

Burton, Cook & Co., Rome, N. Y. 

Chisholm-Scott Co., Columbus, Ohio. 

A. T. Ferrell & Co., Saginaw, Mich. 

S. Howes Co., Silver Creek, N. Y. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Supplies, engine room, line shaft, etc. See 
Power Plant Equipment. 

Supply House and General Agents. See 
General Agents. 

Switchboards. See Electrical Appliances. 

SYRUPING MACHINES. 

Anderson-Barngrover Mfg. Co., San Jose, 

al. 

Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

Peerless Husker Co., Buffalo, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. 


Berlin Cang. Mach. Wks., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

Slaysman & Co., Baltimore, Md. 

TANKS, glass-lined steel. 

F. H. Langsenkamp Co., Indianapolis, Ind. 
TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 
Testers, can. See Canmakers’ Mchy, 

me Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. ' 
Topping Machines. See Capping Machines. 
TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

Cang. Machy Exchange, Baltimore. 

Canning Machinery Exchange, Baltimore. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Souder Mfg. Co., Bridgeton, N. J. 

Sprague Cang. Mchy. Co., Chicago. 
TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc!, Baltimore. 
TOMATO WASHERS. 


F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Transmission Machinery. 
Transplanting Machine. 
Trucks, Platform, etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 


Variable Speed Countershafts. See Speed 
Regulators. 

Vegetable Corers, etc. See Corers and 
Slicers. 


Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 
VINERS AND HULLERS. 

Chisholm-Scott Co., Columbus, O. 

Frank Hamachek Co., Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, etc. See 

Scalders. 
WASHERS, can and far. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
Washing and Scalding Baskets. See Bas- 

kets. 


e 

Windmills and Water Supply Systems. 
See Tanks, wood. 

Wiping Machines, can. 
Machinery. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 


See Canmakers’ 


WIRE, for strapping boxes. 

Wrappers, paper. 
Products. 

Wrapping Machines, can. 
Machinery. 


WYANDOTTE —Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 


See Corrugated Paper 
See Labeling 
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AM SE’ S $6.20 per $1,000.00 


ATTRACTIVE 


LABELS 


| This is the average annual re- 
| fund to Canners who have car- 
Is your Brand protected? Our | ried their fire insurance during 
trade mark bureau is at your | the past seventeen years with 
service. Ask Gamse - “he | 
knows”. 


CANNERS EXCHANGE SUBSCRIBERS 


iG AM SCE & BRO 
Lit hographers | 


GAMSE BUILDING | LANSING B. WARNER Inc. 
BALTIMORE M ARYLAND 155 E. Superior St., Chicago, Ill. 


PLANTS 


OF THE 


PHELPS CAN CO 

MANUFACTURERS OF 3 
: TIN CANS 
~ (CAPACITY 600 MILLION CANS PER YEAR 


BALTIMORE, MD. 


WEIRTON,W.VA. 
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